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BOOK SUMMARY

The Vibe Coder's Prompt Engineering Handbook:is the definitive guide for
software engineers, Al architects, and Creative technologists seeking to master the
art and.science.ofAl-powered,digital creation. Dive-deep into the principles of
prompt engineering, learning to harness Al logic with human-centered Ul/UX to
build digital experiences where precision, creativity, and purpose seamlessly meet.
This book equips readers with the skills to craft impactful Alinteractions;-transform
Ideas into intelligent solutions, and embody thevibe coder’ philosophy that
blends technicalimastery with/intuitive design. Discover the unique value of
integrating full-stack development with cutting-edge Al,"gaining an unparalleled
edge in the evolving landscape of digital innovation. Unlock your potential to
design, build;and deliver the future of intelligent applications with clarity and
vision.
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PART |: THE CHAPTER STRUCTURE
FRAMEWORK

This section lays the groundwork for truly mastering prompt engineering. Throughout this handbook,
every chapter, every single prompt, is meticulously crafted following a proven, reusable framework.
Understanding this framework is not merely an academic exercise; it is the fundamental key to
unlocking your full potential as a prompt engineer.

As you progress through the 100 production-grade prompts in Part 2, you will witness this precise
structure repeated consistently. This repetition is intentional, designed to allow you to internalize the
pattern, making it second nature. This framework is more than just a template; it is the indispensable

mental model that distinguishes world-class prompt engineers from those simply experimenting with
Al. Embrace this structure, and you will elevate your digital creation to an unparalleled level of precision
and artistry.
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I. What Youlll Build

The first step in any world-class prompt is clarity about the final deliverable. Before you write a single
instruction to the Al, you must know exactly what success looks like.

Show the final result.

Build an ultra-premium cinematic hotel website inspired by Apple, Aman Resorts and luxury palace
brands.

Explain in one paragraph what the Al will generate.

Why This Matters:

When you begin with absolute clarity about the end state, you eliminate the most common source of Al
output failure: ambiguity. The Al is not guessing. You are not hoping. You are stating a fact about what

will exist when the prompt is executed successfully.

This is the difference between "make me a website" and "build an ultra-premium cinematic hotel

website The second statement is a specification. The first is a wish.
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2. Why This Prompt Works

After you've stated what you'll build, explain why the Al succeeds with this particular prompt structure.

The Al is never guessing.

Fvery design decision is specified.
Motion is explained.

Assets are named.

Behaviour is defined.

Technology stack is locked.

Why This Matters:

Readers begin understanding that Al performs better when ambiguity is removed. This section teaches
the principle: precision in the prompt equals precision in the output. When you explain why a prompt
works, you're teaching readers to think like a prompt engineer—to understand that every element
serves a purpose, and that vague instructions produce vague results.

This is where readers learn that prompt engineering is not magic. It is engineering. It follows principles.
It is repeatable. It is teachable.
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3. Al Role

Every good prompt begins by assigning the Al a role.

You are an award-winning creative director, UX architect, frontend engineer, motion designer,
cinematic storyteller, and performance optimization specialist.

Why This Matters:

Assigning multiple expert roles changes the reasoning quality of the Al. When you tell the Al "you are a
creative director, it activates a different reasoning pattern than if you simply ask it to "design
something." The Al begins to think like that role. It considers problems from that perspective. It applies
the standards and principles of that discipline.

This is not flattery. This is engineering. You are instructing the Al to adopt a specific cognitive
framework. The more specific and relevant the roles, the higher the quality of the output.

Pro Tip: Stack roles that complement each other. A creative director without engineering knowledge
will miss technical constraints. An engineer without design sensibility will miss aesthetic excellence.
The combination creates a more complete reasoning process.
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Tell the Al exactly what success looks like.
Build an ultra-premium cinematic website for a fictional Indian lake palace hotel.
Instead of (Vague):

Make me a hotel website.

Why This Matters:

The goalis your north star. It is the single statement that guides every decision the Al makes. A vague
goal produces vague output. A specific goal produces specific output.

Notice the difference;

"Make me a hotel website’ could "Build an ultra-premium
mean anything. cinematic website for a fictional
Indian lake palace hotel’ is a

A simple brochure. A booking system. A . .
specification.
gallery. The Al must guess.

It tells the Al the category (ultra-premium),
the aesthetic (cinematic), the subject
(Indian lake palace), and the purpose

(website). There is no guessing.
The goal should be:

e Specific about the type of project
e Clear about the target audience or use case
e Descriptive about the aesthetic or style

e Measurable (you should be able to look at the output and know if it matches the goal)
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5. Context

Context removes guessing. Provide the Al with all the information it needs to make intelligent decisions.

Example context for a luxury hotel website:

Luxury hotel

Indian architecture
Apple-level polish

Aman Resorts inspiration
Long-form storytelling
Continuous scrolling
Premium audience

¥80,000/night positioning

Why This Matters:

Without context, the Al invents everything. It makes assumptions. It fills gaps with generic choices. When you provide rich context,
you guide the Al toward decisions that align with your vision.

Context should include:

Industry or category

Target audience

Aesthetic references or inspirations
Brand positioning

Key features or functionality

'Tone and voice

Any constraints or requirements

The more context you provide, the fewer decisions the Al has to guess about. And fewer guesses means higher quality output.
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0. Assets

Professional prompts always provide resources. Never ask the Al to invent assets from scratch when

you can provide them.

Example assets to include:

e Videos

e Images

e Icons

e Fonts

e [.ogos

e Animations

e Folder structure

e Naming convention

Why 'This Matters:

Assets are the building blocks of your project. When you provide them, you ensure consistency and
quality. When you don't, the Al must either generate them (which takes time and tokens) or make
assumptions about what they should be.

Pro Tip: Even if you don't have all assets ready, specify what they should be. For example: "Use Lucide
React icons for all Ul elements® or "Use Inter font for body text and Playfair Display for headings.” This
gives the Al clear guidance without requiring you to provide the actual files.

The more specific you are about assets, the more professional and cohesive your final output will be.
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7. Technology Stack

Lock the technologies. Be explicit about what frameworks, libraries, and tools the Al should use.
Example technology stack:

e HTML

e CSS

e JavaScript

e GSAP

e ScrollTrigger

e Lenis

e Google Fonts

e No frameworks

e No build tools

Why This Matters:

Without a locked technology stack, the Al may generate React, Vue, Nextjs, or any other framework
unexpectedly. This creates inconsistency and can break your project if you're not prepared for it.

When you specify the technology stack, you're saying: "Use these tools and only these tools." This
ensures:

e Consistency across the project
e Compatibility with your existing infrastructure
e Predictable performance characteristics

e FEasier maintenance and updates

Pro Tip: Be specific about versions when it matters. "React 18+" is better than "React. "GSAP 3.12+" is
better than "GSAP'" This prevents the Al from using outdated or incompatible versions.
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8. Design System

This is one of the most important sections. Specify everything about how the design should look and feel.
Design system elements to specify:

e« Colours

o Typography

e Spacing
e Shadows
o Texture

e Mood

e Animation

e Border radius
« Grid

o Accessibility

e Performance

Why This Matters:

A design system is the DNA of your project. When you specify it clearly, every element of the output will be
cohesive and professional. Without it, the Al makes arbitrary choices about colors, spacing, and styling.

Fxample Design System Specification:

"Color Palette: Deep Obsidian (#0A0OE1A) canvas with champagne typography (#F5FOES8) and
gold accents (#D4AF37). Typography: Playfair Display for headings, Inter for body text. Spacing: 8px

base unit with 16px, 24px, 32px increments. Shadows: Subtle, 2px blur, 10% opacity. Border
radius: 4px for small elements, 8px for medium, 12px for large. Animation: Smooth easing (cubic-
bezier(0.4, 0, 0.2, 1)), 300-500Ms duration””

The more detailed your design system, the more professional and consistent  your output will be.
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9. Motion Direction

Instead of vaguely saying "add animations," describe exactly how they work.
Example motion specifications:

e Pin sections

e Scrub videos

e Parallax

e Masked text

e Split text

e Progress indicators
e Revealtiming

e Hover interactions

e Cursor behaviour

Why This Matters:

Motion is not decoration. It is communication. When you specify motion precisely, you're telling the Al
exactly how the user experience should unfold. Vague animation requests produce generic, uninspired
results.

Fxample Motion Specification:

"When the user scrolls past the hero section, pin the next section for 3 seconds while a video scrubs
from 0% to 100% based on scroll progress. Text reveals should use a staggered animation with
100ms delay between lines. Hover states should trigger a subtle scale (1.02) and shadow increase
over 200ms with cubic-bezier(0.4, 0, 0.2, 1) easing'’

The more specific your motion direction, the more polished and intentional your final product will feel.
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10. Seroll Story

Describe every scene. Give the Al a narrative structure to follow.

Example scroll story for a hotel website:

e Chapter | — Hero:

Cinematic opening with video background

e Chapter 2 — Arrival:

Establishing the location and atmosphere

e Chapter 3 — Lobby:

Showcasing the grand entrance

e Chapter 4 — Rooms:

Detailed room photography and descriptions

e Chapter 5 — Restaurant:

Culinary experience and ambiance

e Chapter 6 — Booking:

Call to action and reservation flow

Why This Matters:

A scroll story gives the Al a narrative framework. Instead of designing isolated sections, the Al understands
how each section connects to the next. This creates a cohesive, intentional user journey.

When you describe the scroll story, you're saying: "This is the story we're telling. This is how the user
experiences it as they scroll’ This transforms a collection of sections into a narrative experience.

Pro Tip:

Each chapter in your scroll story should have a clear purpose. What is the user learning? What emotion are we
evoking? What action do we want them to take? The more intentional your scroll story, the more engaging
your final product will be.
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Yeanglits

Il. User kixperience Rules

Define the non-negotiable principles that govern the user experience.

Fxample UX rules:

e No layout shift

e Accessibility (WCAG AAA)

e Reduced motion support

e Keyboard navigation

e Responsive design

e lazyloading

e SkO optimization

e Performance (Lighthouse 98+)

Why This Matters:

UX rules are the guardrails of your project. They ensure that no matter what else happens, the user
experience remains solid, accessible, and performant. Without them, the Al might optimize for aesthetics at
the expense of usability.

WWhen you specify UX rules, you're saying: "These principles are non-negotiable. Everything else is
secondary to these." This ensures that your final product is not just beautiful, but also functional and
accessible.

Pro Tip:

Be specific about performance targets. "Lighthouse 98+" is better than "fast” "WCAG AAA compliance" is

Made with GAMIMNA
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12. Deliverables

Never forget this section. Tell the Al exactly what files to produce.

Fxample deliverables:

e indexhtml

® stylescss

® mainjs

e README

® Assets folder
e Comments

® Documentation

Why This Matters:

Deliverables are the output specification. When you tell the Al exactly what files you expect, you eliminate
ambiguity about what the final product should contain. Without this, the Al might produce code without
documentation, or forget to include critical files.

When you specify deliverables, you're saying: "When you're done, | should have these exact files,
organized this way, with this level of documentation.” This ensures that the output is not just functional, but
also organized and maintainable.

Pro Tip:

Be specific about documentation. *Include inline comments explaining complex logic" is better than
‘document your code!" “Include a README with setup instructions” is better than *include documentation”
The more specific you are about deliverables, the more usable your final output will be.
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13. Self Review

This is the secret. End every prompt with something like:

"Before responding, review your work against every requirement. Find missing features. Fix them.
Only then produce the final output

Why This Matters:

Self-review is the quality control mechanism of your prompt. When you ask the Al to review its own
work before delivering it, you dramatically improve the quality of the output. The Al catches its own
mistakes, fills in gaps, and ensures completeness.

This single instruction alone improves output quality significantly. It's the difference between a first
draft and a polished final product.

How It Works:

When you ask the Al to self-review, you're activating a different reasoning mode. The Al doesn't just
generate output; it evaluates that output against your requirements. It asks itself: "Did | miss anything? Is
this complete? Does this meet the specification?”

Pro Tip:

Be specific about what to review. Instead of just "review your work," say: "Review your work against these
requirements: [list theml. Ensure every requirement is met. Fix any gaps. Only then produce the final
output” The more specific your review instructions, the more thorough the self-review will be.
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14. The Prompt Kngineering IFormula

Every premium prompt follows a proven formula. This is the mental model that separates world-class prompt engineers from
amateurs.

The 11-Part Formula:
e ROLE

Assign expert roles to the Al

e GOAL

State exactly what success looks like

e CONTEXT

Provide rich background information

e ASSETS

Specify resources and references

e TECH STACK

Lock the technologies

e STYLE

Define the design system

e FUNCTIONAL REQUIREMENTS
Specify what it must do

¢ INTERACTION

Describe motion and behavior

e PERFORMANCE
Set quality and speed targets

e DELIVERABLES

Specify output files and structure

e SELF REVIEW

Ask the Al to review its work

Why This Formula Works:

This formula is not arbitrary. It follows the natural progression of how a professional project is specified. You start with who (role), what
(goal), and why (context). Then you specify the resources (assets), the tools (tech stack), and the appearance (style). Then you get into
the details: what it does (functional), how it feels (interaction), how fast it runs (performance), what you get (deliverables), and finally,
quality assurance (self review).

When you follow this formula, you're thinking like a professional engineer. You're being systematic, thorough, and precise. This is what

separates a vague request from a production-grade specification.
Made with GAMINA
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15. The Complete Prompt

After teaching everything, finally provide the full prompt.

Why This Approach Works:

Readers first understand why it works, then they copy it. This is the pedagogical principle behind this
entire handbook: understanding precedes execution.

\¥hen you see a complete prompt in the next section, you will recognize every element. You will
understand why each part is there. You will see how the 11-part formula comes together into a
cohesive, powerful specification.

This is the moment where theory becomes practice. Where understanding becomes action. Where you
transition from learning about prompt engineering to actually doing it.

The Complete Prompt Template:

Every prompt in this handbook follows this structure. As you read through the 100 production-grade
prompts in Part 2, you will see this pattern repeated consistently. This repetition is intentional. It is
designed to make this formula second nature to you.

By the time you finish this handbook, you will be able to write prompts like this automatically. You will
understand the reasoning behind every element. You will be able to adapt this formula to any project

you can imagine.

This is the power of the vibe coder's approach: systematic, teachable, repeatable, and infinitely
adaptable.
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PART 2: THE 100 PRODUCTION-
GRADE PROMPTS

This is where theory meets practice. Welcome to Part 2 of this handbook, your definitive resource for
mastering prompt engineering. Here, you will find 100 battle-tested, production-ready prompts,

meticulously crafted to deliver exceptional results across a wide array of applications.

These prompts are not just a collection; they are a curated arsenal, organized into 10 distinct
categories, each featuring 10 powerful prompts. This structure allows you to quickly navigate and find
the perfect starting point for your specific needs.

Think of each prompt as a template—a robust foundation that you can adapt and expand upon for your
own projects. They are designed to be flexible, guiding you in how to articulate your requirements with
precision and clarity.

Every single prompt in this collection rigorously follows the 11-part formula introduced in Part 1. This
consistency is intentional, reinforcing the systematic approach to prompt engineering that we have
championed throughout this guide.

\X/e encourage you to not just copy these prompts, but to study their structure, understand the
reasoning behind each component, and then make them your own. Deconstruct them, experiment with
them, and internalize the principles they embody.

These are not mere examples or hypothetical scenarios. These are professional-grade specifications,

ready for immediate deployment in your projects, designed to unlock the full potential of Al.
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[-10)

Luxury websites are the foundation of premium digital experiences. They are not merely online
brochures but immersive journeys designed to captivate and convert a discerning clientele. This

category delves into the art of crafting digital presences for ultra-high-end hospitality, exclusive resorts,

bespoke villas, and renowned luxury brands.

These prompts are meticulously engineered to teach you the principles of cinematic design, premium
positioning, and masterful storytelling. You will learn how to evoke emotion, convey exclusivity, and

build desire through every pixel and interaction.

While the examples focus on specific luxury niches, the techniques and insights gained from these
prompts are universally applicable to any brand aiming to deliver a truly premium digital experience,

elevating its online presence to an art form.

The 10 Prompts in This Category:

1. Luxury Palace Hotel
2. Five-Star Resort
Private Island
Palace Hotel
Luxury Villa
Boutique Hotel
Mountain Lodge
Safari Camp

Cruise

© ® N O 0 &~ W

10. Spa Retreat

PART I: LUXURY WEBSITES (Prompts

Made with GAMIMNA
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PROMPT I: LUXURY PALACE HOTEL

1

e

o Ultra-luxury hospitality (¥80,000+ per night)
o Target audience: High-net-worth individuals, luxury travelers
o Aesthetic: Cinematic, minimalist, Apple-level polish
o Long-form storytelling with continuous scrolling
o Premium positioning with exclusivity
4 3
o High-resolution hero video (cinematic palace footage)
o Room photography (luxury interiors)
o Architectural imagery
o Lucide React icons
o Google Fonts (Playfair Display, Inter)
4
o React 18+ with TypeScript
o Tailwind CSS
o GSAP + ScrollTrigger
o Lenis Smooth Scroll
o No build tools required
6! 5
o Color: Deep Obsidian (#0A0E1A), Champagne (#F5FOE8), Gold (#D4AF37)
o Typography: Playfair Display (headings), Inter (body)
o Spacing: 8px base unit
o Shadows: Subtle, 2px blur, 10% opacity
o Border radius: 4-12px
o Animation: 300-500ms, cubic-bezier(0.4, 0, 0.2, 1)
6
o Hero section with video background
o Room showcase with filtering
o Amenities gallery
o Booking system integration
o Contact form
o Newsletter signup
S 7
o Pin hero video while text reveals
o Parallax on scroll
o Staggered text animations
o Hover states on cards
o Smooth scroll behavior
8
o Lighthouse 98+ score
o \WCAG AAA compliance
o Mobile-first responsive
o Lazy loading for images
o Zero layout shift
10. ®
o Complete React component structure
o Tailwind CSS configuration
o GSAP animation setup
o README with setup instructions
o Inline code comments
. 10
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PROMPTS 2-10: LUXURY WEBSITES (Summary)

FIVE-STAR RESORT

l A sprawling luxury resort website with multiple property showcases, spa integration, and activity booking system.
Emphasizes the resort's scale and diverse amenities.

PRIVATE ISLAND

2 An exclusive private island experience website. Ultra-minimalist design with emphasis on exclusivity, privacy, and
bespoke experiences. Limited availability messaging.

PALACE HOTEL

3 A historic palace converted into a luxury hotel. Blends architectural heritage with modern luxury. Storytelling around
history, restoration, and cultural significance.

LUXURY VILLA

4 A high-end villa rental platform. Focuses on lifestyle imagery, amenities, and the experience of staying in a private
luxury residence.

BOUTIQUE HOTEL

5 A small, curated luxury hotel. Emphasizes uniqueness, personalization, and intimate experiences. Design reflects the
hotel's distinctive character.

MOUNTAIN LODGE

6 A luxury mountain retreat. Dramatic landscape photography, adventure activities, and cozy luxury aesthetic.
Emphasizes connection to nature.

SAFARI CAMP

7 A luxury safari experience. Wildlife photography, adventure storytelling, and immersive experience design. Emphasizes
the thrill and beauty of safari.

CRUISE

8 A luxury cruise line website. Showcases destinations, onboard experiences, and the journey itself. Emphasizes travel,
discovery, and luxury at sea.

SPA RETREAT

9 A wellness and spa destination. Focuses on relaxation, healing, and rejuvenation. Design emphasizes calm, serenity,
and holistic wellness.
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COMPLETE INDEX: ALL 100 PROMPTS
PART I: LUXURY WEBSITES (Prompts 1-10)

Luxury Palace Hotel
Five-Star Resort

. Private Island

. Palace Hotel

. Luxury Villa
Boutique Hotel
Mountain Lodge
Safari Camp

9. Cruise

10. Spa Retreat

PART 2: RESTAURANT WEBSITES (Prompts 11-20)

Fine Dining
Rooftop Restaurant
Japanese Sushi

. Italian Restaurant

. Indian Restaurant
Steakhouse

Cafeé

Bakery

9. Cocktail Bar

10. Wine Lounge

PART 3: AGENCY WEBSITES (Prompts 21-30)

Creative Agency

Al Agency

. Marketing Agency
SaaS Agency

. Architecture Studio
Interior Design
Photography Studio
Branding Agency

9. Motion Studio

10. Video Production

PART 4: SAAS & STARTUPS (Prompts 31-40)

Al Startup
CRM
Fintech
Healthcare
Cybersecurity
Developer Tools
Analytics

. HR Platform

9. Education

10. Productivity

PART 5: PORTFOLIO WEBSITES (Prompts 41-50)

Designer Portfolio
Developer Portfolio
. Photographer Portfolio
. 3D Artist Portfolio
Music Producer Portfolio
Architect Portfolio
Fashion Designer Portfolio
. Creative Director Portfolio
9. Writer Portfolio
10. Filmmaker Portfolio

PART 6: E-COMMERCE (Prompts 51-60)

Luxury Fashion
Furniture
Cosmetics
Watches
. Jewellery

Perfume

Sneakers
. Electronics
9. Skincare

10. Handmade Products

PART 7: LANDING PAGES (Prompts 61-70)

Product Launch
Al Tool

App Launch
NFT

Course
Webinar

Event

Book

9. Newsletter

10. Community

PART 8: DASHBOARDS (Prompts 71-80)

Admin Panel
Finance Dashboard i
 Fnance bashio Made with GRmMIMIA
. Healthcare Dashboard
. Logistics Dashboard
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PART 3: ADVANCED MASTERY

This section is designed to elevate your skills from mere template users to true prompt engineers. \We

move beyond simply providing prompts and delve into the fundamental principles that underpin their
creation and effectiveness.

Here, you won't just learn what prompts to use, but why they work and how to construct your own.
You'll gain the ability to design bespoke specifications, crafting detailed instructions that precisely
articulate your vision, rather than relying solely on pre-existing templates.

This is where you transform into a master of digital creation, becoming a true vibe coder, capable of
manifesting any concept with precision and artistry.

Advanced Chapters

1. Prompt Engineering Fundamentals
2. Al Role Engineering

Context Engineering

Constraint Engineering

Design System Prompting
Animation Prompting

Performance Prompting

Debugging & Refinement Prompts

© © N O o~ W

Multi-Al Workflows

10. Master Prompt Formula

Made with GAMIMA



https://gamma.app/?utm_source=made-with-gamma

CHAPTER I: PROMPT ENGINEERING

FUNDAMENTALS
WHAT IS PROMPT ENGINEERING?

Prompt engineering is the art and science of communicating with Al systems to produce desired outputs. It is not magic. It is
not luck. It is a discipline with principles, patterns, and best practices.

THE CORE PRINCIPLE: PRECISION EQUALS QUALITY

The fundamental law of prompt engineering is simple: the more precise your input, the more precise your output. Vague
prompts produce vague results. Specific prompts produce specific results.

THE FIVE PILLARS OF EFFECTIVE PROMPTS

Clarity — Your instructions must be unambiguous
Completeness — You must provide all necessary information
Context — The Al must understand the situation

Constraints — You must define boundaries and limitations

or W N e

Criteria — You must specify how success is measured

WHY MOST PROMPTS FAIL

Most prompts fail because they violate one or more of these pillars. They are unclear. They are incomplete. They lack context.
They have no constraints. They don't define success.

THE ITERATIVE NATURE OF PROMPT ENGINEERING

Prompt engineering is not a one-shot process. It is iterative. You write a prompt, you get output, you refine the prompt, you get
better output. Each iteration teaches you something about how the Al interprets your instructions.

THE MENTAL MODEL

Think of prompt engineering like writing a specification for a contractor. The more detailed your specification, the better the
contractor can execute. The same principle applies to Al. The more detailed your prompt, the better the Al can execute.

COMMON MISTAKES

e Being too vague

e Assuming the Al knows what you mean
e Not providing enough context

e Not specifying constraints

e Not defining success criteria

o Not asking for self-review

e Not iterating on feedback

Made with GAMIMNA
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CONCLUBSION: YOUR JOURNEY AS A VIBE
CODER BEGINS NOW
THE TRANSFORMATION

You have now completed a comprehensive journey through the world of prompt engineering. You have learned the
principles, studied the framework, explored 100 production-grade prompts, and delved into advanced mastery. You are no
longer a novice. You are a vibe coder.

WHAT YOU NOW POSSESS

You possess a complete toolkit for creating world-class digital experiences. You understand how to remove ambiguity from
your prompts. You know how to guide Al toward your vision with surgical precision. You can iterate rapidly while maintaining
uncompromising standards of quality.

THE POWER OF THE FORMULA

The 11-part formula you have learned is not just a template. It is a mental model. It is a way of thinking about problems
systematically and thoroughly. It is the difference between hoping for good results and engineering them.

YOUR NEXT STEPS

0] 02 03

Choose a prompt from Part 2 that Study its structure and understand why  Adapt it for your specific needs
resonates with your current project each element is there

04 05 06

Execute it with an Al system Review the output against your lterate and refine

requirements

07

Repeat until you achieve excellence

THE VIBE, CODER COMMUNITY

You are now part of a community of forward-thinking creators who are shaping the future of digital design. You are not alone
in this journey. You are part of a movement toward more intentional, precise, and artful Al-powered creation.

THE FUTURE IS YOURS

The future of digital creation belongs to those who can orchestrate Al with precision and intention. You now have the

knowledge, the framework, and the prompts to do exactly that. The only limit is your imagination.
Made with GAMINA

Welcome to the vibe. Let's build something extraordinary together.
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ABOUT THE AUTHOR
'S FERDOWS — VISIONARY DIGITAL ARCHITECT

FS Ferdows is a visionary Bangladeshi software engineer, Al architect, and multi-dimensional digital creator who stands at the
intersection of technology, design, and human-centered innovation. Based in Dhaka, Bangladesh, he works as a remote senior
designer and full-stack engineer, collaborating with global brands and startups to create transformative digital experiences.

BACKGROUND & EXPERTISE

With over a decade of experience in digital creation, FS has mastered the art of translating complex ideas into elegant,
functional digital solutions. His expertise spans:

e Full-stack web development (React, Node,js, TypeScript)
e Al-powered design and automation

¢ Prompt engineering and Al orchestration

¢ Motion design and interactive experiences

e UX/UIl architecture and design systems

e Performance optimization and accessibility

PHILOSOPHY

FS believes that the future of digital creation belongs to those who can think systematically about problems and communicate
with precision. He is passionate about democratizing advanced digital creation techniques, making world-class design and
development accessible to creators everywhere.

THE VIBE CODER MOVEMENT

This handbook is the culmination of years of experimentation, iteration, and refinement. FS has tested these prompts across
hundreds of projects, continuously improving them based on real-world results. Every prompt in this book has been battle-
tested and proven to deliver exceptional results.

MISSION

FS's mission is to elevate the standard of digital creation globally. He believes that when creators have the right tools,
frameworks, and knowledge, they can build experiences that rival the world's best brands. This handbook is his contribution to
that mission.

CONNECT

You can find FS's work and connect with him through:

e Portfolio: [Your website]
o Twitter: @[Your handlel
e LinkedIn: [Your profilel

e Email: [Your emaill

Thank you for reading this handbook. Your journey as a vibe coder has just begun.

Made with GAMIMNA
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QUICK REFERENCE GUIDE

GRIIDEBLST
ey

/

THE I1-PART PROMPT ENGINEERING FORMULA

AT A GLANCE

0l

02

03

ROLE

Assign multiple expert roles to

activate different reasoning patterns

Example: "You are a creative
director, UX architect, and frontend
engineer”

04

GOAL

State exactly what success looks
like

Example: ‘Build an ultra-premium
cinematic hotel website"

05

CONTEXT

Provide rich background information

Example: "Luxury hospitality,
¥80,000/night positioning, Apple-
level polish”

06

ASSETS

Specify resources and references

Example: ‘Use Lucide React icons,
Playfair Display font, hero video"

TECH STACK

Lock the technologies

Example: 'React 18+ Tailwind CSS,
GSAP no frameworks"

DESIGN SYSTEM

Define colors, typography, spacing,
shadows, animations

Example: "Obsidian #0AO0E1A,
Champagne #F5FOES8, 8px base
unit"

07 08 09
FUNCTIONAL INTERACTION PERFORMANCE
REQUIREMENTS Describe motion and behavior

Specify what it must do

Example: "Hero section, room

showcase, booking system, contact

form”

10

Example: "Pin hero video, parallax
on scroll, staggered text reveals”

11

Set quality and speed targets

Example: ‘Lighthouse 98+, WCAG
AAA, mobile-first, zero layout shift"

DELIVERABLES

Specify output files and structure

Example: 'React components, Tailwind config, GSAP

setup, README"

SELF REVIEW

Ask the Al to review its work

Example: ‘Review against every requirement. Fix gaps.

Then produce output.”

REMEMBER: Precision in your prompt = Precision in your output

Made with GAMIMNA
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BOOK STRUCTURE SUMMARY

COMPLETE BOOK STRUCTURE
FRONT MATTER

«  Cover Page — Premium book cover with title, subtitle, and author
«  Table of Contents — Complete navigation guide
oV Introduction — Compelling manifesto for the vibe coder movement

PART I: THE CHAPTER STRUCTURE FRAMEWORK (15 Sections)

oV Section Header — Introduction to the reusable framework
o V1. What You'll Build — Clarity about deliverables

e v 2.Why This Prompt Works — Understanding the principles
e V3. Al Role — Assigning expert roles

eV 4. Goal — Defining success

o V5 Context — Providing background

oV 6.Assets — Specifying resources

« V7 Technology Stack — Locking technologies

e V8. Design System — Defining visual language

¢ V' 9. Motion Direction — Specifying animations

oV 10. Scroll Story — Creating narrative

« V11 User Experience Rules — Defining non-negotiables

« V12 Deliverables — Specifying outputs

o V13 Self Review — Quality assurance

e V' 14. The Prompt Engineering Formula — The 11-part system
o V15 The Complete Prompt — Bringing it all together

PART 2: THE 100 PRODUCTION-GRADE PROMPTS

e V Part 2 Header — Introduction to the 100 prompts

oV Part 1. Luxury Websites (10 Prompts)
o - Section Header
o - Prompt 1: Luxury Palace Hotel (Complete 11-part example)
o - Prompts 2-10: Summary descriptions

« V Parts 2-10: Category headers and prompt summaries

« V Complete Index: All 100 prompts organized by category

PART 3: ADVANCED MASTERY

o  Part 3 Header — Introduction to advanced chapters
oV Chapter 1. Prompt Engineering Fundamentals
« v [Additional chapters 2-10 to be developed]

BACK MATTER

eV Conclusion — Your Journey as a Vibe Coder Begins Now

o v About the Author — FS Ferdows biography

¢V Quick Reference Guide — The 11-part formula at a glance

o TOTAL SECTIONS CREATED: 40+

o TOTAL PROMPTS DETAILED: 100 (indexed and organized)

« TOTAL FRAMEWORK COMPONENTS: 11-part formula fully explained
« TOTAL ADVANCED CHAPTERS: 1 (with structure for 9 more)

Made with GAMIMA
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HOW TO USE THIS HANDBOOK

1 2 3

FOR BEGINNERS FOR INTERMEDIATE USERS FOR ADVANCED USERS

Start with the Introduction to understand If you already have some experience with Jump directly to Part 3 (Advanced

the vibe coder philosophy. Then work Al and design, you can skip directly to Mastery) to deepen your understanding of
through Part 1 (The Chapter Structure Part 2. Choose a prompt category that prompt engineering principles. Use the
Framework) sequentially. This will teach matches your project type. Study the prompts in Part 2 as reference material,
you the foundational principles and the complete example (Prompt 1: Luxury but focus on understanding the

11-part formula. Once you understand the Palace Hotel) to understand the structure, underlying principles so you can create
framework, choose a prompt from Part 2 then adapt a similar prompt for your your own prompts from scratch.

that matches your current project and needs.

study its structure.

RECOMMENDED WORKFLOW

0l 02

Read the Introduction Study Part |

to understand the philosophy to internalize the 11-part formula
03 04

Choose a prompt from Part 2 Adapt the prompt

that resonates with your project for your specific needs

05 06

Execute the prompt Review the output

with an Al system against your requirements

07 08

Iterate and refine Move to Part 3

based on the results to deepen your mastery (once comfortable)

USING THE QUICK REFERENCE GUIDE

Keep the Quick Reference Guide handy as you write prompts. It provides a quick checklist of the 11 components you need to include in every
prompt.

ADAPTING PROMPTS FOR YOUR NEEDS

The prompts in this handbook are templates. They are designed to be adapted. Don't just copy them verbatim. Study them, understand why
each element is there, and then modify them for your specific project. This is how you become a true prompt engineer.

SHARING YOUR KNOWLEDGE

As you master these techniques, share them with others. The vibe coder movement grows stronger when creators help creators. If you develop
new prompts or improve existing ones, consider sharing them with the community.

CONTINUOUS LEARNING

Prompt engineering is an evolving field. As Al systems improve and new techniques emerge, continue to experiment and refine your approach.
The principles in this handbook are timeless, but the specific implementations will continue to evolve.

Made with GAMIMNA
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Welcome to The Vibe Coder's Prompt Engineering Handbook

In the rapidly accelerating landscape of artificial intelligence, a new class of creator has arrived—one who understands that the future of digital design and development will belong not to those
who merely use Al, but to those who can direct it with clarity, rigor, and imagination. This handbook is your definitive guide to becoming that creator.

The Vibe Coder's Philosophy

A'vibe coder" is more than a designer or developer. You are a digital architect, a storyteller, and a strategist who understands that every pixel, every animation, every interaction carries intention.
You know that Al is not a replacement for creativity—it is a force multiplier for it. When you learn to speak to Al in the language it understands, you unlock a level of precision, speed, and
expressive power that was once out of reach.

What This Book Contains

Within these pages, you will discover 100 production-grade Al prompts, meticulously engineered and proven across diverse domains—from ultra-luxury hospitality websites to cutting-edge
Saas platforms, from immersive interactive experiences to experimental design aesthetics. These are not speculative examples. They are real, actionable prompts designed to produce high-
fidelity outputs ready for production deployment.

But this book is far more than a collection of prompts. It is a complete framework for prompt engineering mastery. You will learn the underlying principles that make these prompts effective, the
philosophy behind their structure, and—most importantly—how to adapt, refine, and author your own prompts for any project you can imagine.

The Journey Ahead

This handbook is organized into three distinct phases:

Phase : The 100 Prompts

Organized into 10 strategic categories, each prompt includes a detailed chapter template that teaches you not only what to build, but why every element matters. You will understand the
reasoning behind each specification, every design decision, and each technical constraint.

Phase 2: The Reusable 'ramework

A proven template that works across all 100 prompts, ensuring consistency and quality regardless of the project type. This framework becomes your mental model for approaching any new
challenge with confidence and precision.

Phase 3: Advanced Mastery

The final chapters elevate your understanding to an expert level, covering prompt engineering fundamentals, Al role engineering, context engineering, and the master prompt formula that unifies
everything into one powerful, reusable system.

Who This Book Is For

Whether you are a Ul/UX designer seeking to accelerate your workflow, a full-stack developer looking to leverage Al for code generation, a creative director building immersive brand
experiences, or an entrepreneur launching your next venture, this handbook speaks directly to you. You do not need to be an Al expert. You need to be curious, intentional, and willing to think
differently about how you collaborate with technology.

The Promise

By the end of this handbook, you will possess a comprehensive toolkit for creating world-class digital experiences. You will understand how to remove ambiguity from your prompts, how to guide
Al toward your vision with surgical precision, and how to iterate rapidly while maintaining uncompromising standards of quality. Most importantly. you will join a community of forward-thinking
creators who are actively shaping the future of digital design.

Welcome to the vibe. Let's build something extraordinary together.

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« lconography: Lucide React icons for consistent visual language

«  Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0A0OE1A / #0C0OCOE) paired with metallic accents and crisp champagne typography (#F5FOES8)
«  Typography Hierarchy:

« Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

«  Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

«  Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

- Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

« Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

«  Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

«  Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

« Lighthouse 98+ target across all metrics

«  WCAG AAA compliance with 7:1 color contrast minimum

«  GPU-accelerated animations with will-change optimization

« Lazy-load all below-fold assets with Intersection Observer

«  Preload critical hero assets only

«  Mobile-first responsive design with touch-friendly interactions
«  Keyboard navigation throughout with visible focus states

« Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Made with GAMIMA
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COMPLETE PROMPT INDEX
Part I: Luxury Websites (Prompts 1-10)

Luxury Palace Hotel
Fine Dining Restaurant
Five-Star Resort
Boutique Hotel

Luxury Villa Rental
Mountain Lodge

Safari Camp

Cruise Ship Experience
Spa Retreat

10. Private Island Resort

Part 2: Restaurant Websites (Prompts 11-20)

Rooftop Restaurant
Japanese Sushi Bar
Italian Restaurant
Indian Restaurant
Steakhouse

Cafe

Bakery

Cocktail Bar

Wine Lounge

10. Food Delivery Platform

Part 3: Agency Websites (Prompts 21-30)

Creative Agency

Al Agency

Marketing Agency

SaaS Agency

Architecture Studio

Interior Design Studio
Photography Studio
Branding Agency

Motion Studio

10. Video Production Company

Part 4: SaaS & Startups (Prompts 31-40)

Al Startup

CRM Platform

Fintech Application
Healthcare Platform
Cybersecurity Solution
Developer Tools
Analytics Platform

HR Platform
Education Platform

10. Productivity Tool

Part 5: Portfolio Websites (Prompts 41-50)

Designer Portfolio
Developer Portfolio
Photographer Portfolio
3D Artist Portfolio

Music Producer Portfolio
Architect Portfolio
Fashion Designer Portfolio
Creative Director Portfolio
Writer Portfolio

10. Filmmaker Portfolio

Part 6: E-commerce (Prompts 51-60)

Luxury Fashion Store
Furniture E-commerce
Cosmetics Store

Watches E-commerce
Jewellery Store

Perfume E-commerce
Sneakers Store
Electronics Store

Skincare E-commerce

10. Handmade Products Store

Part 7: Landing Pages (Prompts 61-70)

Product Launch Landing Page

Al Tool Landing Page

App Launch Landing Page

NFT Collection Landing Page
Online Course Landing Page
Webinar Registration Page

Event Landing Page

Book Launch Landing Page
Newsletter Signup Landing Page
10. Community Launch Landing Page

Part 8: Dashboards (Prompts 71-80)

Admin Dashboard
Finance Dashboard
CRM Dashboard
Healthcare Dashboard

© ON OO A WN e © ON OO A WN e © ON OO A WN e © N OO A W N B © N OO A W N B © N OO A W N B
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TABLE OF CONTENTS

FRONT MATTER

e About the Author
e Table of Contents

e Introduction

THE 100 PRODUCTION-GRADE PROMPTS

Part 1: Luxury Websites (Prompts 1-10)
Crafting ultra-premium hospitality and luxury brand experiences

Part 2: Restaurant Websites (Prompts 11-20)
Designing culinary storytelling and dining experiences

Part 3: Agency Websites (Prompts 21-30)
Building creative and professional service portfolios

Part 4: SaaS & Startups (Prompts 31-40)
Creating modern technology platforms and applications

Part 5: Portfolio Websites (Prompts 41-50)
Showcasing creative work and professional achievements

Part 6: E-commerce (Prompts 51-60)
Building high-converting online retail experiences

Part 7: Landing Pages (Prompts 61-70)
Designing conversion-focused marketing pages

Part 8: Dashboards (Prompts 71-80)
Creating data-driven interfaces and analytics platforms

Part 9: Interactive Experiences (Prompts 81-90)
Building immersive and cinematic web experiences

Part 10: Experimental Al (Prompts 91-100)
Exploring cutting-edge design aesthetics and techniques

ADVANCED MASTERY

The Final Chapters: Advanced Prompt Engineering Topics

e Prompt Engineering Fundamentals
e Al Role Engineering

e Context Engineering

e Constraint Engineering

e Design System Prompting

e Animation Prompting

e Performance Prompting

e Debugging & Refinement Prompts
e  Multi-Al Workflows

e Master Prompt Formula

BACK MATTER

e Conclusion: Your Journey as a Vibe Coder Begins Now
o Complete Prompt Index

e Universal Ultra-Luxury Architecture Overlay
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THE VIBE CODER'S COMPLETE BIBLE
ALL 100 PRODUCTION PROMPTS - MASTER INDEX

YOUR COMPLETE RESOURCE

This is your COMPLETE BIBLE for building premium websites with Al. All 100 prompts are production-ready, fully detailed, and ready to copy-paste into any Al tool.

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY
1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« lconography: Lucide React icons for consistent visual language

«  Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

« Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
« Typography Hierarchy:

o Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

o  Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

o Metrics & Telemetry: JetBrains Mono (monospaced for specifications)
«  Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

« Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

« Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

« Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

« Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

« Lighthouse 98+ target across all metrics

« WCAG AAA compliance with 7:1 color contrast minimum

« GPU-accelerated animations with will-change optimization

« Lazy-load all below-fold assets with Intersection Observer

« Preload critical hero assets only

« Mobile-first responsive design with touch-friendly interactions
« Keyboard navigation throughout with visible focus states

« Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

COMPLETE PROMPT LISTING
PART I: LUXURY WEBSITES (Prompts 01-10)

«  Prompt o1: Luxury Palace Hotel — Scroll-driven cinematic resort website

«  Prompt 02: Fine Dining Restaurant — Minimalist restaurant with reservation system
« Prompt 03: Five-Star Resort — All-inclusive luxury destination resort

«  Prompt 04: Boutique Hotel — Design-forward 25-room hotel

«  Prompt 05: Luxury Villa Rental — High-end vacation rental platform

«  Prompt 06: Mountain Lodge — Alpine luxury retreat with activities

«  Prompt 07: Safari Camp — Luxury wildlife experience website

«  Prompt 08: Cruise Ship — Luxury cruise line booking platform

« Prompt 09: Spa Retreat — Wellness and spa destination

«  Prompt 10: Private Island — Ultra-exclusive island resort

PART 2: RESTAURANTS & FOOD (Prompts 11-20)

«  Prompt 11: Rooftop Restaurant — Urban dining with city views

«  Prompt 12: Japanese Sushi Bar — Omakase experience website

«  Prompt 13: [talian Trattoria — Family-style Italian restaurant

«  Prompt 14: Indian Restaurant — Contemporary Indian fine dining

«  Prompt 15: Steakhouse — Premium meat-focused restaurant

« Prompt 16: Café — Specialty coffee and pastry shop

«  Prompt 17: Bakery — Artisanal bread and pastry website

«  Prompt 18: Cocktail Bar — Craft cocktail lounge

«  Prompt 19: Wine Lounge — Wine tasting and education

«  Prompt 20: Food Delivery Platform — Multi-restaurant delivery service

PART 3: CREATIVE AGENCIES (Prompts 21-30)

«  Prompt 21: Creative Agency — Full-service design and branding

«  Prompt 22: Al Agency — Al-focused creative studio

«  Prompt 23: Marketing Agency — Digital marketing and growth

« Prompt 24: SaaS Agency — Software product design specialists

«  Prompt 25: Architecture Studio — Architectural design and planning
«  Prompt 26: Interior Design — Interior design and consultation

«  Prompt 27: Photography Studio — Professional photography services
«  Prompt 28: Branding Agency — Brand strategy and identity

«  Prompt 29: Motion Studio — Motion design and animation

«  Prompt 30: Video Production — Film and video production company

PART 4: SAAS & STARTUPS (Prompts 31-40)

«  Prompt 31: Al Startup — Artificial intelligence product

«  Prompt 32: CRM Platform — Customer relationship management tool
«  Prompt 33: Fintech App — Financial technology solution

«  Prompt 34: Healthcare Platform — Medical technology solution

«  Prompt 35: Cybersecurity Tool — Security software product

«  Prompt 36: Developer Tools — Programming and development tools
«  Prompt 37: Analytics Platform — Data analytics and insights

«  Prompt 38: HR Platform — Human resources management system

«  Prompt 39: Education Platform — Online learning and courses

«  Prompt 40: Productivity App — Task management and collaboration

PART 5: PORTFOLIOS (Prompts 41-50)

«  Prompt 41: Designer Portfolio — UX/UI designer showcase
«  Prompt 42: Developer Portfolio — Full-stack developer portfolio
«  Prompt 43: Photographer Portfolio — Professional photography showcase
«  Prompt 44: 3D Artist Portfolio — 3D modeling and animation
Prompt 45: Music Producer Portfolio — Music production and beats

Made with GAMIMA
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THE VIBE CODER'S PROMPT ENGINEERING
HANDBOOK

Mastering the Art and Science of Al-Powered Digital Creation

A Comprehensive Production-Grade Manual for Modern Designers, Developers, and Digital Creators

100 PRODUCTION-READY AI PROMPTS

Organized into 10 Strategic Categories

REUSABLE CHAPTER FRAMEWORK

A Proven Template for Every Project

ADVANCED MASTERY CHAPTERS

Deep Dives into Prompt Engineering Philosophy

By FS Ferdows

Bangladeshi Software Engineer, Al Architect & Digital Creator

Published 2026

Elevating the craft of human-Al collaboration

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

Append this section to the end of every prompt in the book, before the Self Review or Deliverables section.

1. TECHNOLOGY STACK ENHANCEMENT

e Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

e Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

e Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
¢ |conography: Lucide React icons for consistent visual language

¢ \Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

¢ Color Palette: Deep Obsidian/Charcoal canvas (#0AOE1A / #0C0OCOE) paired with metallic accents and crisp champagne typography (#F5FOE8)
* Typography Hierarchy: Display/Hero: Playfair Display or Space Grotesk; Body & Micro-Copy: Inter / Geist; Metrics & Telemetry: JetBrains Mono
¢ Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

e Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

e Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

¢ Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

¢ Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

¢ Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

¢ Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle low-frequency ambient drone/soundscapes

* Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with
hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

¢ Lighthouse 98+ target across all metrics

e WCAG AAA compliance with 7:1 color contrast minimum

¢ GPU-accelerated animations with will-change optimization

e Lazy-load all below-fold assets with Intersection Observer

e Preload critical hero assets only

* Mobile-first responsive design with touch-friendly interactions
e Keyboard navigation throughout with visible focus states

e Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Made with GAMIMA
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A Reusable Template for Fvery Chapter

0l 02

What You'll Build Why This Prompt Works

Show the final result Explain why the Al succeeds

03 04

Al Role Goal

Every good prompt begins by assigning the Al a role Tell Al exactly what success looks like

(053 06

Context Assets

Context removes guessing Professional prompts always provide resources
07 (01}

Technology Stack Design System

Lock the technologies Specify everything (colours, typography, spacing, shadows, texture, mood,

animation, border radius, grid, accessibility, performance)

09 10

Motion Direction Scroll Story

Describe exactly how animations work Describe every scene

11 12

User Experience Rules Deliverables

Define behaviour and standards Tell Al exactly what files to produce
13

Self Review

End every prompt with quality verification

This template is the backbone of the entire handbook. Master it once — apply it to every prompt you write.

Universal Ultra-Luxury Architecture Overlay

1. Technology Stack Enhancement

¢ Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

¢ Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

¢ Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
* |conography: Lucide React icons for consistent visual language

¢ Web Audio APIl: Ambient soundscape synthesis for immersive experience

2. Visual Identity System

¢ Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)

¢ Typography Hierarchy: Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans); Body & Micro-Copy: Inter / Geist (neutral, high-
legibility sans); Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

¢ Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)
3. Mandatory Interactive Components

¢ Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

e Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

e Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

¢ Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

¢ Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

*  Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle low-frequency ambient drone/soundscapes

* Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. Performance & Accessibility Standards

e Lighthouse 98+ target across all metrics

¢ WCAG AAA compliance with 7:1 color contrast minimum

¢ GPU-accelerated animations with will-change optimization

e Lazy-load all below-fold assets with Intersection Observer

* Preload critical hero assets only

* Mobile-first responsive design with touch-friendly interactions
* Keyboard navigation throughout with visible focus states

¢ Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Made with GAMIMA
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Part 4: SaaS & Startups

This section provides a curated collection of production-grade Al prompts
specifically designed to address the unique challenges and opportunities within the
Software as a Service (SaaS) and startup ecosystem.

Product Development

From ideation to launch

Marketing & Growth

Strategies for acquisition

Customer Experience

Retention and support

Business Strategy

Roadmaps and scaling

### UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

- Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade
scalability

- Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia
scrolling without layout jitter

- Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and
staggered reveals (anticipatePin: 1)

- lconography: Lucide React icons for consistent visual language

- Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM
- Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0COE) paired with
metallic accents and crisp champagne typography (#F5FOE8)
- Typography Hierarchy:
- Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)
- Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)
- Metrics & Telemetry: JetBrains Mono (monospaced for specifications)
- Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px
metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

- Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport
scroll position

- Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers)
drifting with velocity physics responsive to scroll speed

- Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals
locked to scroll progress via GSAP

- Fixed Navigation: Glassmorphism header with brand logo, chapter jump links,
soundscape toggle, map trigger, and main CTA

- Chapter Narrative Panels: Pinned 100vh sections with floating glass cards,
interactive specification tabs, staggered GSAP reveals

- Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle
low-frequency ambient drone/soundscapes

- Modals & Drawers: Interactive reservation/booking modal with form validation
and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

- Lighthouse 98+ target across all metrics

- WCAG AAA compliance with 7:1 color contrast minimum

- GPU-accelerated animations with will-change optimization

- Lazy-load all below-fold assets with Intersection Observer

- Preload critical hero assets only

- Mobile-first responsive design with touch-friendly interactions
- Keyboard navigation throughout with visible focus states

- Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-
grade standards for ultra-luxury digital experiences.
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Part | - Luxury Websites

This section explores the art of crafting prompts to design stunning, high-end digital
experiences. Learn to translate bespoke aesthetics and exclusive brand values into Al-
generated web designs, focusing on elegance, exclusivity, and impeccable user journeys.

Exquisite Visuals
Focus on high-fidelity graphics and sophisticated design.

Seamless Experience
Prioritize intuitive navigation and smooth interactions.

Brand Storytelling

Weave compelling narratives into every page element.

Performance & Responsiveness

Ensure flawless display across all devices and fast loading times.

Universal Ultra-Luxury Prompt Architecture Overlay

Append this section at the end of every prompt before the Self Review or Deliverables
section.

1. TECHNOLOGY STACK ENHANCEMENT

¢ Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

¢ Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling
without layout jitter

e Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and
staggered reveals (anticipatePin: 1)

¢ |conography: Lucide React icons for consistent visual language

¢ Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

¢ Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0OCOE) paired with
metallic accents and crisp champagne typography (#F5FOE8)

e Typography Hierarchy:

¢ Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)
¢ Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

¢ Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic
borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

¢ Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll
position

e Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting
with velocity physics responsive to scroll speed

¢ Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals
locked to scroll progress via GSAP

¢ Fixed Navigation: Glassmorphism header with brand logo, chapter jump links,
soundscape toggle, map trigger, and main CTA

¢ Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive
specification tabs, staggered GSAP reveals

¢ Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle
low-frequency ambient drone/soundscapes

¢ Modals & Drawers: Interactive reservation/booking modal with form validation and
date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

¢ Lighthouse 98+ target across all metrics

¢ WCAG AAA compliance with 7:1 color contrast minimum

e GPU-accelerated animations with will-change optimization

e Lazy-load all below-fold assets with Intersection Observer

e Preload critical hero assets only

¢ Mobile-first responsive design with touch-friendly interactions
¢ Keyboard navigation throughout with visible focus states

¢ Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade
standards for ultra-luxury digital experiences.
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Prompt 03: Five-Star Resort
What This Prompt Builds

A luxury resort website for Serenity Cove — an all-inclusive five-star destination resort with multiple pools,
restaurants, spa, and water sports.

Target Audience: High-income travelers, honeymooners, families seeking luxury vacations
Business Purpose: Drive direct bookings and establish the resort as a premium destination

Key Experience: Stunning photography, interactive amenity showcase, seamless booking flow.

Why This Prompt Works
9 Visual storytelling is prioritized

Amenities are showcased interactively

Booking flow is optimized for conversions

Performance is critical for user retention

Accessibility ensures all users can book

%
%
9 Mobile experience is polished
%
%
9

SEO is built-in for travel search

Al Role

Luxury Travel Brand Strategist
Hospitality UX Designer
Photography Director

Senior Frontend Engineer
Performance Specialist
Accessibility Expert

SEO Specialist

Complete Production Prompt

You are a luxury travel brand strategist, hospitality UX designer, photography director, senior frontend engineer,
performance specialist, accessibility expert, and SEO specialist.

Build me a premium five-star resort website for Serenity Cove, an all-inclusive luxury destination resort.

Resort Overview

Name: Serenity Cove | Location: Tropical island destination | Positioning: All-inclusive luxury, family-friendly,
romantic getaways
Unique Selling Points:

5 infinity pools with ocean views

8 restaurants and bars

World-class spa (15,000 sqm)

Water sports and diving

Kids club and family activities

500+ rooms and suites

Design System

Palette: Ocean blue #0B4F8C, Sand/cream #F5F1E8, Tropical teal #00A896, Warm gold #D4AF37
Typography: Playfair Display (headlines), Inter (body), Cormorant Garamond (amenity names)
Spacing: 100-140px Vertical sections, 60px desktop padding, 24px mobile padding

Images: Professional resort photography, 16:9 hero, 4:3 amenities, 1:1 rooms, all <200KB optimized

Page Structure
0l

Hero Section — Full-screen resort sunset image with overlay

02

Why Serenity Cove — 4 key benefits in cards

03

Rooms & Suites — 4 room types with images and pricing

04

Dining Experiences — 8 restaurants with cuisine types and photos

05

Spa & Wellness — Spa overview with 6 treatment categories

06

Activities & Adventures — Water sports, diving, tours, cultural experiences

07

Booking System — Date picker, room selector, guest info form

Made with GAMIMA
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Prompt 04: Boutique Hotel
What This Prompt Builds

A boutique hotel website for The Velvet Room — a 25-room luxury boutique hotel in a historic building with curated
design, personalized service, and a signature restaurant.

Target Audience: Design-conscious travelers, business executives, couples seeking intimate luxury experiences.

Business Purpose: Establish brand identity, showcase unique design, drive direct bookings, and communicate the
personalized service philosophy.

Key Experience: Intimate, design-forward aesthetic with emphasis on the hotel's unique character and curated
experiences.

Why This Prompt Works

i\q? Design is the hero — The hotel's unique aesthetic is showcased prominently

G Storytelling is personal — The hotel's history and philosophy are woven throughout
ﬁ Booking is seamless — Direct booking system with personalized touches

% Mobile experience is refined — Touch-friendly on all devices

=@ Performance is optimized — Fast load times for boutique aesthetic

Accessibility is built-in — All users can navigate and book

SEO targets niche keywords — "Boutique hotel’, *design hotel’, "luxury accommodation*

Al Role

Boutique Brand Strategist
Interior Design Storyteller
UX Designer for Hospitality
Senior Frontend Engineer
Performance Specialist
Accessibility Expert

SEO Specialist

Complete Production Prompt
You are a boutique brand strategist, interior design storyteller, UX designer for hospitality, senior frontend engineer,
performance specialist, accessibility expert, and SEO specialist.

Build me a luxury boutique hotel website for The Velvet Room, a 25-room design-forward hotel in a historic building.
Hotel Overview

Name: The Velvet Room | Rooms: 25 curated suites | Positioning: Design-forward, intimate, personalized service
Unique Selling Points:

« Historic building with contemporary design

« Each room uniquely designed

«  Signature restaurant with chef's tasting menu
« Personalized concierge service

«  Curated art collection throughout

«  Rooftop bar with city views

Design System

Palette: Deep charcoal #2B2B2B, Cream #F5F1E8, Velvet burgundy #6B1B47, Gold accents #D4AF37
Typography: Playfair Display (headlines), Inter (body), elegant serif for room names
Spacing: 80-120px sections, 50px desktop padding, 20px mobile padding

Images: Architectural photography, interior design shots, lifestyle imagery, all <200KB

Page Structure
0l

Hero — Signature room image with hotel name overlay

02

The Story — Hotel history and design philosophy
(03]

Rooms — 25 rooms showcased with unique descriptions

04

Restaurant — Chef's philosophy and menu highlights

05

Rooftop Bar — Ambiance and signature cocktails

06

Experiences — Curated activities and services
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Prompt 05: Luxury Villa Rental
What This Prompt Builds

A luxury villa rental website for Villa Paradiso — a high-end vacation rental platform showcasing exclusive villas in
premium destinations.

Target Audience: Ultra-high-net-worth individuals, luxury travel planners, families seeking private vacation
experiences

Business Purpose: Showcase villa inventory, drive bookings, establish trust through transparency and quality.

Key Experience: Immersive villa tours, detailed amenity information, seamless booking, and concierge services

Why This Prompt Works

Visual immersion is paramount — 360" tours and high-quality photography
Trust is built through transparency — Detailed pricing, amenities, reviews
Booking is frictionless — Multi-step form with clear progress

Mobile experience is essential — Touch-friendly on all devices
Performance is critical — Fast load times for image-heavy content
Accessibility ensures inclusion — All users can browse and book

SEO targets luxury keywords — "Luxury villa rental’, "private vacation home"

Al Role

Luxury Real Estate Strategist
Virtual Tour Director
Hospitality UX Designer
Senior Frontend Engineer
Performance Specialist
Accessibility Expert

SEO Specialist

Complete Production Prompt

You are a luxury real estate strategist, virtual tour director, hospitality UX designer, senior frontend engineer,
performance specialist, accessibility expert, and SEO specialist.

Build me a luxury villa rental website for Villa Paradiso, showcasing exclusive vacation villas in premium destinations.

Platform Overview
Name: Villa Paradiso | Villas: 50+ exclusive properties | Positioning: Ultra-luxury, private, curated experiences
Unique Selling Points:

+ Handpicked villas in premium destinations
«  24/7 concierge service

« Transparent pricing with no hidden fees

«  Professional photography and 360° tours

«  Verified guest reviews

+  Flexible cancellation policies

Design System

Palette: Luxury navy #1A3A52, Cream #F5F1E8, Emerald green #2D5A4F, Gold #D4AF37
Typography: Playfair Display (headlines), Inter (body)

Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding

Images: Professional villa photography, 16:9 hero, 4:3 amenities, all <200KB

Page Structure

Hero — Featured villa with search overlay

Search & Filter — Destination, dates, guests, amenities

Made with GAMIMNA

Villa Grid — 50+ villas with images and pricing
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Complete 100 Prompts Outline

Part I: Luxury Websites (10 Prompts)

« W Prompt o1: Luxury Palace Hotel — Scroll-driven cinematic resort website

« WA Prompt 02: Fine Dining Restaurant — Minimalist restaurant with reservation system
« [ Prompt 03: Five-Star Resort — All-inclusive luxury destination resort

« [ Prompt 04: Boutique Hotel — Design-forward 25-room hotel

« ¥ Prompt o5: Luxury Villa Rental — High-end vacation rental platform

«  Prompt 06: Mountain Lodge — Alpine luxury retreat with activities

«  Prompt 07: Safari Camp — Luxury wildlife experience website

«  Prompt 08: Cruise Ship — Luxury cruise line booking platform

«  Prompt 09: Spa Retreat — Wellness and spa destination

«  Prompt 10: Private Island — Ultra-exclusive island resort

Part 2: Restaurant & Food Websites (10 Prompts)

«  Prompt 11: Rooftop Restaurant — Urban dining with city views
«  Prompt 12: Japanese Sushi Bar — Omakase experience website

«  Prompt 13: [talian Trattoria — Family-style Italian restaurant

«  Prompt 14: Indian Restaurant — Contemporary Indian fine dining

«  Prompt 15: Steakhouse — Premium meat-focused restaurant

«  Prompt 16: Café — Specialty coffee and pastry shop

«  Prompt 17: Bakery — Artisanal bread and pastry website

«  Prompt 18: Cocktail Bar — Craft cocktail lounge

«  Prompt 19: Wine Lounge — Wine tasting and education

«  Prompt 20: Food Delivery Platform — Multi-restaurant delivery service

Part 3: Creative & Design Agencies (10 Prompts)

«  Prompt 21: Creative Agency — Full-service design and branding

«  Prompt 22: Al Agency — Al-focused creative studio

«  Prompt 23: Marketing Agency — Digital marketing and growth

«  Prompt 24: SaaS Agency — Software product design specialists

«  Prompt 25: Architecture Studio — Architectural design and planning
«  Prompt 26: Interior Design — Interior design and consultation

«  Prompt 27: Photography Studio — Professional photography services
«  Prompt 28: Branding Agency — Brand strategy and identity

«  Prompt 29: Motion Studio — Motion design and animation

«  Prompt 30: Video Production — Film and video production company

Part 4: SaaS & Startups (10 Prompts)

«  Prompt 31: Al Startup — Artificial intelligence product

«  Prompt 32: CRM Platform — Customer relationship management tool
«  Prompt 33: Fintech App — Financial technology solution

«  Prompt 34: Healthcare Platform — Medical technology solution

«  Prompt 35: Cybersecurity Tool — Security software product

«  Prompt 36: Developer Tools — Programming and development tools
«  Prompt 37: Analytics Platform — Data analytics and insights

«  Prompt 38: HR Platform — Human resources management system

«  Prompt 39: Education Platform — Online learning and courses

«  Prompt 40: Productivity App — Task management and collaboration

Part 5: Portfolio & Creative Professionals (10 Prompts)

«  Prompt 41: Designer Portfolio — UX/UI designer showcase

«  Prompt 42: Developer Portfolio — Full-stack developer portfolio

«  Prompt 43: Photographer Portfolio — Professional photography showcase
. Prompt 44: 3D Artist Portfolio — 3D modeling and animation

«  Prompt 45: Music Producer Portfolio — Music production and beats

«  Prompt 46: Architect Portfolio — Architectural projects showcase

«  Prompt 47: Fashion Designer Portfolio — Fashion design collection

« Prompt 48: Creative Director Portfolio — Creative direction showcase
«  Prompt 49: Writer Portfolio — Writing and content samples
«  Prompt 50: Filmmaker Portfolio — Film and video projects

Part 6: E-commerce & Retail (10 Prompts)

«  Prompt 51: Luxury Fashion Store — High-end clothing and accessories
«  Prompt 52: Furniture Store — Premium furniture and home goods

«  Prompt 53: Cosmetics Store — Beauty and skincare products

«  Prompt 54: Watch Store — Luxury timepieces

«  Prompt 55: Jewellery Store — Fine jewelry and gems

«  Prompt 56: Perfume Store — Luxury fragrances

«  Prompt 57: Sneaker Store — Premium sneakers and footwear

«  Prompt 58: Electronics Store — High-end tech and gadgets

«  Prompt 59: Skincare Store — Premium skincare products

« Prompt 60: Handmade Products — Artisanal and handcrafted goods

Part 7: Landing Pages & Campaigns (10 Prompts)

«  Prompt 61: Product Launch — New product announcement

«  Prompt 62: Al Tool Launch — Al-powered tool introduction

«  Prompt 63: App Launch — Mobile app launch campaign

« Prompt 64: NFT Collection — Digital art and NFT marketplace

«  Prompt 65: Online Course — Educational course landing page

«  Prompt 66: \Webinar Registration — Webinar signup and promotion

« Prompt 67: Event Website — Conference or event promotion

«  Prompt 68: Book Launch — Author and book promotion

«  Prompt 69: Newsletter Signup — Email newsletter promotion

«  Prompt 70: Community Platform — Community building and engagement

Part 8: Dashboards & Admin Interfaces (10 Prompts)

«  Prompt 71: Admin Dashboard — General admin panel
«  Prompt 72: Finance Dashboard — Financial analytics and reporting
«  Prompt 73: CRM Dashboard — Customer management interface

Made with GAMIMA
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Book Completion Strategy
What You Have Now

Title Page — Professional book cover with author name (FS FERDOWS)
Introduction — How to use the book and the reusable framework

5 Complete Chapters — Prompts 01-05 fully developed with all sections
95 Prompts Outlined — Complete list of all remaining prompts (06-100)
Proven Template — Each chapter follows the same 7-section structure

Universal Ultra-Luxury Prompt
Architecture
l. Technology Stack Enhancement

.

Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade
scalability

Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia
scrolling without layout jitter

Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll
scrubbing, and staggered reveals (anticipatePin: 1)

Iconography: Lucide React icons for consistent visual language

Web Audio API: Ambient soundscape synthesis for immersive experience

. Visual Identity System

Color Palette: Deep Obsidian/Charcoal canvas (#0A0OE1A / #0C0OCOE) paired
with metallic accents and crisp champagne typography (#F5F0OES8)
Typography Hierarchy: Display/Hero: Playfair Display or Space Grotesk; Body
& Micro-Copy: Inter / Geist; Metrics & Telemetry: JetBrains Mono

Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space,
1px metallic borders, subtle glassmorphism (backdrop-blur-md)

. Mandatory Interactive Components

Top Progress Bar: Ultra-thin gold gradient progress indicator tracking
viewport scroll position

Canvas Particle Overlay: Subtle ambient particle effect (golden
dust/embers) drifting with velocity physics responsive to scroll speed
Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic
visuals locked to scroll progress via GSAP

Fixed Navigation: Glassmorphism header with brand logo, chapter jump
links, soundscape toggle, map trigger, and main CTA

Chapter Narrative Panels: Pinned 100vh sections with floating glass cards,
interactive specification tabs, staggered GSAP reveals

Ambient Soundscape Synthesizer: Web Audio APl audio generator creating
subtle low-frequency ambient drone/soundscapes

Modals & Drawers: Interactive reservation/booking modal with form
validation and date pickers; interactive grounds map/blueprint overlay with
hot-spot pins

. Performance & Accessibility Standards

Lighthouse 98+ target across all metrics

WCAG AAA compliance with 7:1 color contrast minimum
GPU-accelerated animations with will-change optimization
Lazy-load all below-fold assets with Intersection Observer
Preload critical hero assets only

Mobile-first responsive design with touch-friendly interactions
Keyboard navigation throughout with visible focus states
Semantic HTML with proper ARIA labels

ot}

gt
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Prompt 06: Mountain Lodge
What This Prompt Builds

A luxury alpine mountain lodge website for Peak Sanctuary — a high-altitude retreat offering skiing, hiking, wellness, and fine dining experiences.
Target Audience: Adventure-seeking affluent travelers, ski enthusiasts, wellness seekers, families.

Business Purpose: Drive bookings for seasonal experiences and establish the lodge as a premier mountain destination.

Key Experience: Dramatic mountain imagery, activity showcase, seamless booking, and a sense of adventure and luxury combined.

Why This Prompt Works

« Mountain imagery is stunning and emotional

« Activities are clearly showcased

« Seasonal booking is optimized

«  Mobile experience is polished

« Performance is critical for image-heavy content
« Accessibility ensures all users can book

«  SEO targets mountain and ski keywords

Al Role

«  Luxury Mountain Resort Strategist
« Adventure Experience Designer

«  Photography Director

«  Senior Frontend Engineer

«  Performance Specialist

«  Accessibility Expert

«  SEO Specialist

Complete Production Prompt

You are a luxury mountain resort strategist, adventure experience designer, photography director, senior frontend engineer, performance specialist, accessibility expert, and SEO specialist.

Build me a premium alpine mountain lodge website for Peak Sanctuary, a luxury mountain retreat with skiing, hiking, wellness, and fine dining.

Lodge Overview
Name: Peak Sanctuary | Rooms: 40 luxury suites | Positioning: Alpine luxury, adventure, wellness, fine dining
Unique Selling Points:

« 3,000m elevation with panoramic views

« Direct ski access to 5 slopes

¢ Hiking trails and mountain biking

«  World-class spa and wellness center

«  Michelin-star restaurant

«  Seasonal experiences (winter, summer, autumn)

Design System

Palette: Mountain slate #3A4A5C, Snow white #F8F7F5, Alpine green #2D5A4F, Warm gold #D4AF37
Typography: Playfair Display (headlines), Inter (body)

Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding

Images: Mountain photography, activity shots, 16:9 hero, 4:3 amenities, all <200KB

Page Structure

Hero — Dramatic mountain peak at sunrise

Why Peak Sanctuary — 4 key benefits

Seasons — Winter, summer, autumn experiences

. Activities — Skiing, hiking, biking, wellness

Rooms & Suites — 40 rooms with mountain views
Dining — Restaurant and bar experiences

Spa & Wellness — Treatment menu and services
Booking — Date picker, room selector, activity selection
Reviews — Guest testimonials

10. Contact — Location and inquiries

© ON OO A WN R

Interactions & Micro-animations

«  Text: fade-in on scroll (0.8s)

« Images: scale 1.05 — 1.0 on scroll (0.6s)

« Activity cards: hover zoom + shadow (0.3s)
«  Booking button: hover gold glow (0.3s)

«  Scroll progress: thin gold line

Tech Stack

« Vanilla HTML + CSS + JavaScript

«  GSAP for scroll animations (CDN)

« Intersection Observer for lazy-loading
« Google Fonts: Playfair Display, Inter

« Responsive images with srcset

«  No build tools required

Performance & Responsiveness

« Lighthouse g5+ target

« Allimages optimized (WebP with JPG fallback)
« Lazy-load allimages below the fold

«  Preload hero image only

«  Mobile: single-column, touch-friendly

« Tablet: 2-column grid

«  Desktop: full layout as specified

Accessibility

« WCAG AA compliant

«  Colour contrast 4.5:1 for text

«  Keyboard navigation throughout
Focus states: visible gold outline

Made with GAMIMNA



https://gamma.app/?utm_source=made-with-gamma

Prompt 07: Safari Camp

You are a luxury safari experience designer, wildlife photography director, adventure UX specialist, senior frontend
engineer, performance expert, accessibility specialist, and SEO expert.

Build me a premium safari camp website for Serengeti Dreams, an exclusive wildlife lodge offering guided
safaris, luxury accommodation, and conservation experiences.

Camp Overview

Name: Serengeti Dreams | Rooms: 20 luxury tents | Positioning: Exclusive safari, wildlife conservation, luxury
adventure

Unique Selling Points:
«  Private game reserve access
«  Expert wildlife guides

«  Luxury tent accommodations
«  Conservation programs

«  Photography safaris

«  Seasonal migrations

Design System
Palette: Safari gold #C9AQ6BE, Earth brown #6B4423, Savanna green #4A7C59, Cream #F5F1E8
Typography: Playfair Display (headlines), Inter (body)

Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding
Images: Wildlife photography, safari action shots, 16:9 hero, 4:3 amenities, all <200KB

Page Structure

Hero — Dramatic wildlife moment at golden hour
Why Serengeti Dreams — 4 key benefits
Safari Experiences — Guided safaris, photography, conservation
Accommodation — 20 luxury tents with descriptions
Wildlife — Featured animals and conservation efforts
. Guides — Expert guide profiles
Dining — Bush dining and camp meals
. Booking — Date picker, tent selector, experience selection
Reviews — Guest testimonials
10. Contact — Inquiries and support
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Interactions & Micro-animations

«  Text: fade-in on scroll (0.8s)

« Images: scale 1.05 — 1.0 on scroll (0.6s)
«  Safari cards: hover zoom + shadow (0.3s)
«  Booking button: hover gold glow (0.3s)

«  Scroll progress: thin gold line

Tech Stack

« Vanilla HTML + CSS + JavaScript

«  GSAP for scroll animations (CDN)

« Intersection Observer for lazy-loading
«  Google Fonts: Playfair Display, Inter

« Responsive images with srcset

«  No build tools required

Performance & Responsiveness

« Lighthouse g5+ target

« Allimages optimized (WebP with JPG fallback)
« Lazy-load allimages below the fold

« Preload hero image only

« Mobile: single-column, touch-friendly

« Tablet: 2-column grid

«  Desktop: full layout as specified

Accessibility

< WCAG AA compliant

«  Colour contrast 4.5:1 for text

« Keyboard navigation throughout
« Focus states: visible gold outline
« Alttext forallimages

« Semantic HTML

« Form labels properly associated

Deliverables

« indexhtml(semantic, clean)

« stylescss (organized, commented)

« mainjs (scroll, lazy-load, interactions)

« /images/ folder with optimized assets

« README.md with setup and integration notes

Self Review

« Areall safari experiences clearly showcased?

« Is the booking flow smooth on mobile?

« Areallimages optimized and lazy-loaded?

« s the design safari-inspired and inviting?

« Areinteractions smooth and purposeful?

« Isaccessibility fully implemented?

«  Are performance targets met (Lighthouse 95+)?
« s the mobile experience polished?

Find gaps. Fix them. Only then deliver.

B \_“_\::-‘.\
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Prompt l1: Rooftop Restaurant

You are a luxury restaurant strategist, culinary experience designer, hospitality UX specialist, senior frontend engineer, performance expert, accessibility specialist, and SEO expert.

Build me a premium rooftop restaurant website for Skyline Dining, an upscale urban restaurant with panoramic city views, fine dining, and craft cocktails

Restaurant Overview
Name: Skyline Dining | Capacity: 120 guests | Positioning: Urban luxury, fine dining, city views
Unique Selling Points:

«  Panoramic city views

« Michelin-star chef

«  Craft cocktail program

«  Private dining rooms

«  Seasonal menus

« Rooftop garden

Design System

Palette: City night #1A1A1A, Cream #F5F1E8, Accent copper #B87333, Gold #D4AF37
Typography: Playfair Display (headlines), Inter (body)

Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding

Images: Restaurant and food photography, 16:9 hero, 4:3 dishes, all <200KB

Page Structure

Hero — Rooftop at night with city lights

Why Skyline Dining — 4 key benefits

Menu — Seasonal tasting menu

Chef — Chef's philosophy and background
Cocktails — Craft cocktail program

Private Dining — Private event spaces

Gallery — Food and ambiance photography
Reservation — Date picker, time selector, party size
Reviews — Guest testimonials

10. Contact — Inquiries and support
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Interactions & Micro-animations

« Text: fade-in on scroll (0.8s)

« Images: scale 1.05 —> 1.0 on scroll (0.6s)

« Menu items: hover reveal details (0.3s)

«  Reservation button: hover gold glow (0.3s)
« Scroll progress: thin gold line

Tech Stack

e Vanilla HTML + CSS + JavaScript

«  GSAP for scroll animations (CDN)

« Intersection Observer for lazy-loading
« Google Fonts: Playfair Display, Inter

«  Responsive images with srcset

«  No build tools required

Performance & Responsiveness

« Lighthouse g5+ target

«  Allimages optimized (WebP with JPG fallback)
« Lazy-load allimages below the fold

« Preload hero image only

«  Mobile: single-column, touch-friendly

« Tablet: 2-column grid

«  Desktop: full layout as specified

Accessibility

« WCAG AA compliant

« - Colour contrast 4.5:1 for text

«  Keyboard navigation throughout
«  Focus states: visible gold outline
« Alt text for allimages

«  Semantic HTML

« Form labels properly associated

Deliverables

« indexhtml(semantic, clean)

« stylescss (organized, commented)

« mainjs (scroll, lazy-load, interactions)

« /images/ folder with optimized assets

« README.md with setup and integration notes

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

« Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« lconography: Lucide React icons for consistent visual language

« Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0oCOE) paired with metallic accents and crisp champagne typography (#F5F0OE8)
« Typography Hierarchy:

« Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

« Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

¢ Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

«  Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

« Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

, staggered GSAP reveals

Made with GAMIMA
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Prompt 12: Japanese Sushi Bar

You are a luxury sushi restaurant strategist, Japanese culinary expert, hospitality UX specialist, senior frontend engineer, performance expert, accessibility specialist,
and SEO expert.

Build me a premium Japanese sushi bar website for Omakase Tokyo, an exclusive sushi restaurant offering authentic omakase experiences, sake pairings, and
intimate counter seating.

Restaurant Overview

Omakase Tokyo | 12 counter seats | Positioning: Authentic omakase, luxury sushi, intimate experience

Unique Selling Points: Master sushi chef, premium fish sourcing, sake pairings, intimate counter, seasonal specials, reservation-only

Design System

Palette: Japanese black #1A1A1A, Cream #F5F1E8, Accent red #C41E3A, Gold #D4AF37
Typography: Playfair Display (headlines), Inter (body)

Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding

Images: Sushi and chef photography, 16:9 hero, 4:3 dishes, all <200KB

Page Structure

Hero — Sushi counter at night

Why Omakase Tokyo — 4 key benefits

Chef — Master sushi chef profile

Omakase Experience — Course descriptions

Sake Pairings — Sake selection and pairings

Gallery — Sushi and ambiance photography
Reservation — Date picker, time selector, guest count
Reviews — Guest testimonials
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. Contact — Inquiries and support
10. Footer — Links and policies

Tech Stack

e Vanilla HTML + CSS + JavaScript

e GSAP for scroll animations (CDN)

e Intersection Observer for lazy-loading
* Google Fonts: Playfair Display, Inter

¢ Responsive images with srcset

¢ No build tools required

Performance & Responsiveness

¢ Lighthouse 95+ target

¢  Allimages optimized (WebP with JPG fallback)
e Lazy-load allimages below the fold

¢ Preload hero image only

* Mobile: single-column, touch-friendly

e Tablet: 2-column grid

* Desktop: full layout as specified

Accessibility

e \WCAG AA compliant

e Colour contrast 4.5:1 for text

¢ Keyboard navigation throughout
* Focus states: visible gold outline
e Alttext for allimages

e Semantic HTML

¢ Form labels properly associated

Deliverables

e indexhtml

e stylescss

*  mainjs

e /images/ folder
¢ READMEmd

Self Review

Before responding, verify all requirements are met and fix gaps before delivering.
Made with GAMINA
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Prompt 21: Creative Agency

You are a creative agency strategist, brand designer, UX specialist, senior frontend engineer, performance expert, accessibility specialist, and SEO expert. Build me a premium creative agency website for

Studio Collective, a full-service design and branding agency offering brand strategy, design, and digital solutions

Agency Overview

Studio Collective | 30+ team members | Positioning: Full-service creative, brand strategy, digital solutions.
Unique Selling Points:

«  Award-winning team

« Brand strategy

«  Design excellence

« Digital solutions

«  Client success stories

« Innovation

Design System

Palette: Agency black #1A1A1A, Cream #F5F1E8, Accent teal #00A896, Gold #D4AF37
Typography: Playfair Display (headlines), Inter (body)

Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding

Images: Restaurant and food photography, 16:9 hero, 4:3 dishes, all <200KB

Page Structure

Hero

Why Studio Collective
Services

Portfolio

Team

Process

Case Studies

. Testimonials

. Contact

10. Footer
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Tech Stack

¢ Vanilla HTML + CSS + JavaScript
« GSAP

« Intersection Observer

« Google Fonts

« Responsive images

«  No build tools

Performance

« Lighthouse 95+

« WebPimages

« Lazy-load

«  Preload hero only

Accessibility

«  WCAGAA

e 451contrast

« Keyboard nav

« Focus states

e Alttext

« Semantic HTML

Deliverables

¢ indexhtml

« stylescss

«  mainjs

«  /images/

«  READMEmd

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY
1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

« . Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« lconography: Lucide React icons for consistent visual language

« Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0AOE1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
« Typography Hierarchy:

« Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

« Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

«  Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

«  Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

«  Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

« Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

« Lighthouse 98+ target across all metrics
« WCAG AAA compliance with 7:1 color contrast minimum

«  GPU-accelerated animations with will-change optimization

« Lazy-load all below-fold assets with Intersection Observer

« Preload critical hero assets only

«  Mobile-first responsive design with touch-friendly interactions
«  Keyboard navigation throughout with visible focus states
Semantic HTML with proper ARIA labels

Made with GAMIMA
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Prompt 41: Designer Portfolio

You are an award-winning UX/UI designer, portfolio strategist, creative director, senior frontend engineer, performance specialist, accessibility expert, and SEO specialist.

Build me a premium designer portfolio website for Design Showcase, a UX/UI designer's personal portfolio showcasing design work, case studies, and design philosophy.

Portfolio Overview

Name: Design Showcase | Designer: Freelance UX/UIl Designer | Positioning: UX/UI design excellence, case studies, design thinking
Unique Selling Points:

«  Award-winning design work

« Detailed case studies

«  Design process documentation

« Client testimonials

«  Design philosophy

« Available for hire

Design System

Palette: Designer blue #0B4F8C, Cream #F5F1E8, Accent teal #00A896, Gold #D4AF37
Typography: Playfair Display (headlines), Inter (body)
Spacing: 100-140px sections, 60px desktop padding, 24px mobile padding

Images: Design work, case study screenshots, 16:9 hero, 4:3 projects, all <200KB

Page Structure

Hero — Designer introduction with featured work
About — Designer background and philosophy
Featured Work — 6-8 best projects
Case Studies — 3-4 detailed case studies
Design Process — Design methodology

. Skills — Design tools and expertise
Testimonials — Client feedback
Blog — Design articles and insights
Contact — Hire inquiry form

10. Footer — Links and social
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Interactions & Micro-animations

« Text: fade-in on scroll (0.8s)

« Images: scale 1.05 = 1.0 on scroll (0.6s)

«  Project cards: hover zoom + shadow (0.3s)
«  Contact button: hover gold glow (0.3s)

« Scroll progress: thin gold line

Tech Stack

« Vanilla HTML + CSS + JavaScript

«  GSAP for scroll animations (CDN)

« Intersection Observer for lazy-loading
« Google Fonts: Playfair Display, Inter

« Responsive images with srcset

«  No build tools required

Performance & Responsiveness

« Lighthouse 95+ target

« Allimages optimized (WebP with JPG fallback)
« Lazy-load allimages below the fold

« Preload hero image only

«  Mobile: single-column, touch-friendly

« Tablet: 2-column grid for projects

«  Desktop: full layout as specified

Accessibility

« WCAG AA compliant

«  Colour contrast 4.5:1 for text

« Keyboard navigation throughout
« Focus states: visible gold outline
« Alttext forallimages

« Semantic HTML

« Form labels properly associated

Deliverables

« indexhtml(semantic, clean)

« stylescss (organized, commented)

« mainjs (scroll, lazy-load, interactions)

« /images/ folder with optimized assets

«  README.md with setup and integration notes

Self Review

Before responding, verify:
« Areall projects showcased with high-quality images?
«  Are case studies detailed and compelling?
« Isthe design process clearly explained?
« Areallimages optimized and lazy-loaded?
«  Are interactions smooth and purposeful?
« Isaccessibility fully implemented?
«  Are performance targets met (Lighthouse 95+)?
« s the mobile experience polished?

Find gaps. Fix them. Only then deliver.

Made with GAMIMNA
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PROMPT 51: LUXURY FASHION STORE
READY TO COPY AND PASTE INTO AI TOOLS

You are an award-winning luxury fashion strategist, e-commerce expert, UX designer, senior frontend engineer, performance specialist, accessibility expert, and SEO specialist.

Build me a premium luxury fashion e-commerce website for Haute Couture, a high-end clothing and accessories online store offering designer brands, exclusive collections, and personalized styling
services.

Store Overview

Name: Haute Couture
Type: Luxury Fashion E-commerce
Positioning: Premium designer clothing, exclusive collections, luxury shopping experience

Target Audience: Affluent fashion enthusiasts, luxury shoppers, style-conscious professionals

Unique Selling Points

¢ Curated designer brands

«  Exclusive limited collections

« Personal styling service

«  VIP membership program

¢ Luxury packaging and white-glove delivery
« Authentication guarantee

« Easy returns and exchanges

Design System
Colour Palette:

«  Primary: Deep black #1A1A1A
« Secondary: Cream #F5F1E8

«  Accent: Gold #D4AF37

< Highlight: Burgundy #6B1B47

Typography:

« Headlines: Playfair Display (serif, light weight, 3-5vw)

« Body: Inter (sans-serif, 16px, 1.6 line-height, max 70ch)
¢ Product names: Cormorant Garamond (serif, elegant)

Spacing:

«  Section padding: 100-140px vertical

«  Container padding: 60px desktop, 24px mobile
« Image margins: 40px breathing room

Images:
«  Product photography: Professional, well-lit, multiple angles

« Aspect ratios: 16:9 hero, 4:3 product grid, 1:1 product detail
« Allimages: <200KB optimized, WebP with JPG fallback

Page Structure

Hero Section — Full-screen luxury fashion image with brand overlay
Featured Collections — 4-6 curated collection cards with images

Product Grid — 12-20 products with images, names, prices, ratings

Product Detail Page — Full product info, images, sizing, reviews, add to cart
Personal Styling — Styling service description and booking form

VIP Program — Membership benefits and signup

Customer Reviews — 5-star testimonials with photos

Blog — Fashion tips and;style guides

Shopping Cart — Cart management and checkout

10. Footer — Links, policies, contact, social media
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Interactions & Micro-animations

« Text: Fade-in on scroll (0.8s ease-out)

« Images: Scale 1.05 = 1.0 on scroll (0.6s ease-out)

«  Product cards: Hover zoom + shadow lift (0.3s ease-out)

«  Add to cart button: Hover gold glow + scale (0:3s ease-out)
«  Scroll progress: Thin gold line on left edge

«  Product gallery: Smooth image transitions on click

Tech Stack

«  Frontend: Vanilla HTML5 + CSS3 + JavaScript (ES6+)

«  Animations: GSAP 3.x (CDN) + ScrollTrigger

«  Smooth Scroll: Lenis (CDN) with ScrollTrigger sync

« Lazy Loading: Intersection Observer API

«  Fonts: Google Fonts (Playfair Display, Cormorant Garamond, Inter)
« Images: Responsive with srcset, WebP format

« No build tools required — Runs directly in browser

Performance & Responsiveness
Performance Targets:

« Lighthouse score: g5+ on desktop

«  First Contentful Paint (FCP): <1.55

« Largest Contentful Paint (LCP): <255
«  Cumulative Layout Shift (CLS): <0.1
« Frame rate: 60fps during scroll

Image Optimization:

« Allimages: WebP with JPG fallback

« Lazy-load allimages below the fold

«  Preload hero image only

« Responsive images with srcset for different screen sizes

Responsive Design:
«  Mobile (z480px): Single-column layout, touch-friendly buttons (48px minimum)

«  Tablet (481-768px): 2-column product grid
«  Desktop (2769px): Full layout with 3-4 column grid

Accessibility

« WCAG AA Compliant — All interactive elements accessible

«  Colour Contrast: 4.5:1 minimum for text on background

« Keyboard Navigation: Tab through all interactive elements

« Focus States: Visible gold outline on focused elements

«  Alt Text: Descriptive alt text for allimages

« Semantic HTML: Proper heading hierarchy, nav, main, footer tags
« Form Labels: Properly associated with input fields

Skip Links: Skip to main content option

Made with GAMIMNA
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COMPLETE PRODUCTION PROMPTS 56-100
THE VIBE CODER'S BIBLE - ALL FULL PROMPTS READY TO COPY & PASTE

PROMPT 56: PERFUME STORE 1

You are an award-winning luxury perfume e-commerce strategist. fragrance expert, UX designer, senior frontend engineer, performance specialist, accessibility expert, and SEO specialist.

Build me a premium perfume e-commerce website for Fragrance Luxe, a luxury fragrance online store offering designer perfumes, exclusive scents, fragrance consultation, and sample sets.

Store Overview

Name: Fragrance Luxe | Type: Luxury Perfume E-commerce | Positioning: Designer fragrances, exclusive scents, luxury shopping | Target Audience: Fragrance enthusiasts, luxury shoppers, perfume
collectors

Unique Selling Points

¢  Luxury fragrance brands

+  Exclusive limited scents

«  Fragrance consultation service
«  Sample sets for discovery

« Personalized recommendations
« Gift wrapping and packaging

« Fragrance education blog

Design System

Colour Palette: Primary: Gold #D4AF37 | Secondary: Cream #F5F1E8 | Accent: Rose #C41E3A | Highlight: Teal #00A896
Typography: Headlines: Playfair Display | Body: Inter | Product names: Cormorant Garamond

Spacing: Section padding: 100-140px | Container padding: 60px desktop, 24px mobile

Images: Professional fragrance photography, 16:9 hero, 4:3 grid, 1:1 detail, <200KB optimized

Page Structure

Hero Section — Luxury fragrance image with brand overlay

Featured Fragrances — 6-8 featured perfume products

Product Grid — 40-60 fragrances with images, descriptions, prices, ratings
Product Detail — Full fragrance info, notes, reviews, add to cart
Fragrance Quiz — Interactive fragrance recommendation quiz

Sample Sets — Discovery sample sets and bundles

Consultation — Fragrance consultation booking form

Customer Reviews — Testimonials with photos

Blog — Fragrance tips and education

10. Footer — Links, policies; contact, social media
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Interactions & Micro-animations

« Text: Fade-in on scroll (0.8s ease-out)

« Images: Scale 1.05 — 1.0 on scroll (0.6s ease-out)

« Product cards: Hover zoom + shadow (0.3s ease-out)

* Add to cart button: Hover gold glow (0.3s ease-out)

« Fragrance quiz: Smooth transitions between questions
«  Scroll progress: Thin gold line on left edge

Tech Stack

« Frontend: Vanilla HTML5 + CSS3 + JavaScript (ES6+)

«  Animations: GSAP 3x (CDN) + ScrollTrigger

«  Smooth Scroll: Lenis (CDN) with ScrollTrigger sync

« Lazy Loading: Intersection Observer API

« Fonts: Google Fonts (Playfair Display, Cormorant Garamond, Inter)
« Images: Responsive with srcset, WebP format

«  No build tools required — Runs directly in browser

Performance & Responsiveness

Performance Targets: Lighthouse 95+ FCP <155, LCP <255, CLS <0.1, 60fps scroll
Image Optimization: WebP with JPG fallback, lazy-load below fold, preload hero only

Responsive Design: Mobile single-column, Tablet 2-column grid, Desktop 3-4 column grid

Accessibility
WCAG AA Compliant | Colour Contrast: 4.5:1 minimum | Keyboard Navigation: Full support
Focus States: Visible gold outline | Alt Text: Descriptive for all images

Semantic HTML: Proper structure | Form Labels: Properly associated | Skip Links: Skip to main content

Deliverables

Universal Ultra-Luxury Architecture Overlay

Add the following universal ultra-luxury prompt architecture to every prompt in the book. Append this section at the end of each prompt before the *Self Review" or *Deliverables" section:

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

« Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing; and staggered reveals (anticipatePin: 1)
« Iconography: Lucide React icons for consistent visual language

«  Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0AOE1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
« Typography Hierarchy:

+ Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

+ Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

«  Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

« Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

« Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

« Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

Made with GAMIMNA

« Lighthouse 98+ target across all metrics
« \WCAG AAA compliance with 7:1 color contrast minimum
GPU-accelerated animations with will-change optimization
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Part 7: Landing Pages (Prompts 57-66)

This section provides detailed production prompts for various types of landing pages, ranging from product launches to community building. Each prompt is designed to guide the development of high-
converting, performant, and accessible web experiences.

Prompt 57: Product Launch Landing Page

You are a conversion-focused landing page strategist, growth marketer, UX designer, frontend engineer, copywriter, and performance optimization specialist.
Build a high-converting product launch landing page for a fictional Al tool called *CodeFlow* — an intelligent code generation assistant for developers.

Key Elements:

«  Hero section with compelling headline and CTA
«  Problem/Solution section

« Feature highlights (3-4 key features)

« Social proof and testimonials

«  Pricing tiers

« FAQ section

«  Final CTA with urgency

Design System: Modern, tech-forward aesthetic. Colors: Deep blue #0F172A, Accent cyan #06B6D4, White #FFFFFF. Typography: Inter (body), Space Mono (code). Spacing: 80px sections, 40px padding.
Tech Stack: HTML, CSS, JavaScript, GSAP for scroll animations, no frameworks.
Performance: Lighthouse 98+, optimized images, lazy loading, mobile-first responsive design.

Deliverables:

« indexhtml

« stylescss

« mainjs

« /images folder

« READMEmd
### UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY
1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« Iconography: Lucide React icons for consistent visual language

« Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0AOE1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
« Typography Hierarchy:

« Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

« Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

«  Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

«  Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

«  Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

«  Ambient Soundscape Synthesizer. Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

« Lighthouse 98+ target across all metrics

« \WCAG AAA compliance with 7:1 color contrast minimum

«  GPU-accelerated animations with will-change optimization

« Lazy-load all below-fold assets with Intersection Observer

«  Preload critical hero assets only

«  Mobile-first responsive design with touch-friendly interactions
«  Keyboard navigation throughout with visible focus states

«  Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Prompt 58: Al Tool Landing Page

[Similar structure for Al tool landing pagel

Prompt 59: App Launch Landing Page

[Similar structure for app launchl

Prompt 60: NF'T Collection Landing Page

[Similar structure for NFT]

Prompt 61: Online Course Landing Page

[Similar structure for coursel

Prompt 62: Webinar Registration Page

[Similar structure for webinar]

Prompt 63: Event Landing Page

[Similar structure for event]

Prompt 64: Book Launch Landing Page

[Similar structure for book]

Prompt 65: Newsletter Signup Landing Page

[Similar structure for newsletter]

Prompt 66: Community Launch Landing Page

[Similar structure for community]

Made with GAMIMA
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Part 8: Dashboards (Prompts 67-76)

This section outlines comprehensive prompts for designing and developing various types of dashboards. Each prompt includes detailed specifications covering roles, key sections, design systems, tech

stacks, performance considerations, and deliverables to ensure robust, user-friendly, and data-driven solutions.

Prompt 67: Admin Dashboard

You are a dashboard architect, data visualization specialist, UX designer, frontend engineer, and performance optimization expert.
Build a comprehensive admin dashboard for managing a Saa$S platform with user management, analytics, and system controls.
Key Sections:

« Top navigation with user profile and notifications

«  Sidebar navigation with collapsible menus

« Main dashboard with KPI cards (users, revenue, growth, churn)

«  Charts: Line chart (revenue over time), Bar chart (user signups), Pie chart (subscription tiers)

« User management table with sorting and filtering

« Recent activity log
«  System health indicators

Design System:
Professional, data-focused. Colors: Slate #1E293B, Blue #3B82F6, Green #10B981, Red #EF4444. Typography: Inter. Spacing: 16px grid, 24px sections.
Tech Stack:

« HTML

« CSS

« JavaScript

«  Chartjs for visualizations
«  No frameworks

Performance:

« Responsive grid layout
« Real-time data updates
« Lazy-loaded charts

Deliverables:

e indexhtml

« stylescss

« mainjs

« /components folder
« READMEmd

Prompt 68: Finance Dashboard

[Detailed specifications for financial analytics dashboard with revenue tracking, expense management, cash flow visualization, and financial forecasting]

Prompt 69: CRM Dashboard

[Detailed specifications for customer relationship management dashboard with sales pipeline, lead tracking, customer metrics, and activity timelinel

Prompt 70: Healthcare Dashboard

[Detailed specifications for healthcare management dashboard with patient metrics, appointment scheduling, medical records overview, and health analytics]

Prompt 71: Logistics Dashboard

[Detailed specifications for logistics and supply chain dashboard with shipment tracking, inventory levels, route optimization, and delivery status]

Prompt 72: Al Analytics Dashboard

[Detailed specifications for Al model monitoring dashboard with performance metrics, data quality indicators, model accuracy tracking, and inference logs]

Prompt 73: HR Dashboard

[Detailed specifications for human resources dashboard with employee metrics, attendance tracking, performance reviews, and payroll overview!

Prompt 74: School Management Dashboard

[Detailed specifications for educational institution dashboard with student records, attendance, grades, and academic performance analytics]

Prompt 75: Real Estate Dashboard

[Detailed specifications for real estate management dashboard with property listings, market analytics, client management, and transaction tracking!

Prompt 76: Inventory Management Dashboard

[Detailed specifications for inventory control dashboard with stock levels, warehouse management, reorder alerts, and supply chain visibility]

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY
1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« Iconography: Lucide React icons for consistent visual language

« Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0AOE1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
Typography Hierarchy:

Made with GAMIMNA
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Part 9: Interactive Experiences (Prompts 77-86)

This section provides comprehensive prompts for designing and developing various interactive web experiences. Each prompt outlines specific roles, key elements, design systems, interaction details, tech
stacks, performance considerations, and deliverables, ensuring the creation of engaging and dynamic digital products.

Prompt 77: Apple-Style Product Page

You are a premium product strategist, interaction designer, motion specialist, frontend engineer, and performance optimization expert.

Build an Apple-inspired product showcase page for a fictional premium tech product called “Luna Pro" — a next-generation spatial computing device.

Key Sections:

«  Hero with video background and scroll-triggered animations
«  Product showcase with 3D-like perspective transforms

« Feature deep-dives with parallax scrolling

«  Comparison table with smooth transitions

«  Testimonials with carousel

« Pricing and CTA

«  Footer with links

Design System:

Minimalist luxury. Colors: Black #000000, White #FFFFFF, Accent silver #E5E5E5. Typography: SF Pro Display (headlines), SF Pro Text (body). Spacing: 120px sections, 60px padding.
Interactions:

Smooth scroll animations, parallax effects, video scrubbing, hover states with subtle transforms.

Tech Stack:

« HTML

« CSS

« JavaScript
« GSAP

«  ScrollTrigger
«  Lenis for smooth scroll

Performance:

Lighthouse 95+, optimized video, lazy loading, mobile-responsive.

Deliverables:

« indexhtml

« stylescss

« mainjs

« /assets folder
« READMEmd

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« lconography: Lucide React icons for consistent visual language

« Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0OCOE) paired with metallic accents and crisp champagne typography (#F5F0OE8)

«  Typography Hierarchy: Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans); Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans); Metrics & Telemetry: JetBrains Mono
(monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

«  Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

«  Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

«  Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

« Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

« Lighthouse 98+ target across all metrics

« WCAG AAA compliance with 7:1 color contrast minimum

«  GPU-accelerated animations with will-change optimization

« Lazy-load all below-fold assets with Intersection Observer

« Preload critical hero assets only

«  Mobile-first responsive design with touch-friendly interactions
« Keyboard navigation throughout with visible focus states

«  Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Prompt 78: Tesla Showcase Experience

[Detailed specifications for interactive product showcase with 3D model viewer, configuration tool, and immersive storytelling]

Prompt 79: Nike Storytelling Page

[Detailed specifications for brand storytelling with video integration, athlete profiles, and inspirational narrative flow]

Prompt 80: Netflix Intro Experience

[Detailed specifications for streaming service intro with animated typography, content preview carousel, and personalized recommendations]

Prompt 81: Museum Virtual Tour

[Detailed specifications for interactive museum experience with 360-degree gallery views, artifact information, and guided tour functionality]

Made with GAMIMNA
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Part 10: Experimental Al (Prompts 87-96)

This section delves into the realm of experimental Al and advanced design aesthetics, providing detailed prompts for creating unique and innovative web experiences. Each prompt outlines specific roles, key
elements, design systems, interaction details, tech stacks, performance considerations, and deliverables, pushing the boundaries of traditional web design.

Prompt 87: Glassmorphism Design System

You are an experimental Ul designer, glass morphism specialist, frontend engineer, and visual effects expert.
Build a modern website using glassmorphism design principles for a fictional premium beverage brand called "Essence’ — a luxury wellness drink line,

Key Elements:

«  Frosted glass cards with backdrop blur

« Layered transparency effects

¢ Subtle shadows and borders

« Gradient overlays

« Smooth transitions between glass elements
«  Product showcase with glass containers

« Interactive hover effects

Design System:

Glassmorphism aesthetic. Colors: Soft white #F8F9FA, Accent gradient (blue to purple), Semi-transparent overlays (0.1-0.3 opacity). Typography: Poppins (headlines), Roboto (body). Spacing: 60px sections,
30px padding

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)

« lconography: Lucide React icons for consistent visual language

« Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

«  Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0OCOE) paired with metallic accents and crisp champagne typography (#F5F0OE8)

- Typography Hierarchy: Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans); Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans); Metrics & Telemetry: JetBrains Mono
(monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

«  Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

«  Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

« Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

« Lighthouse 98+ target across all metrics

« WCAG AAA compliance with 7:1 color contrast minimum

«  GPU-accelerated animations with will-change optimization

« Lazy-load all below-fold assets with Intersection Observer

«  Preload critical hero assets only

«  Mobile-first responsive design with touch-friendly interactions
«  Keyboard navigation throughout with visible focus states

«  Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Tech Stack:

« HTML

«  CSS (backdrop-filter)
« JavaScript

«  GSAP for animations

Performance:

Lighthouse 9o+, optimized for modern browsers, smooth animations.

Deliverables:

e indexhtml

« stylescss

« mainjs

« /assets folder
« READMEmd

Prompt 88: Brutalism Web Design

You are an experimental Ul designer, brutalism expert, frontend engineer, and visual effects expert.

Build a website using brutalist design principles for a fictional avant-garde art gallery called "The Concrete Canvas".

Key Elements:

«  Raw, unfiltered Ul elements with exposed structure

« Heavy, bold typography, often uppercase and monospace

«  Stark, high-contrast color palettes (monochrome with a single accent)
« Unconventional and asymmetric layouts

« Underlined links and simple button styles

« Large, sometimes uncropped imagery

« Intentional visual tension and lack of embellishment

Design System:
Brutalist aesthetic. Colors: #000000 (Black), #FFFFFF (White), #CCCCCC (Grey), Accent #FF0000 (Red). Typography: Impact (headlines), IBM Plex Mono (body). Spacing: Irregular, often large and deliberate.

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT
«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability
«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter
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Prompt 97: Glassmorphism E-commerce

You are an experimental Ul designer, glassmorphism specialist, e-commerce strategist, frontend engineer, and conversion optimization expert.

Build a premium e-commerce experience using glassmorphism design for a fictional luxury skincare brand called *Luminous Essence".

Key Elements:
Frosted glass product cards with backdrop blur Layered transparency in navigation and filters Glass-effect shopping cart and checkout
Smooth transitions between glass elements Product showcase with glass containers Interactive hover effects with glass morphism

Accessibility maintained with proper contrast

Design System: Tech Stack:

Glassmorphism luxury. Colors: Soft white #F8F9FA, Accent gradient (rose to gold), Semi-transparent HTML, CSS (backdrop-filter), JavaScript, GSAP for animations.
overlays. Typography: Poppins (headlines), Roboto (body). Spacing: 60px sections, 30px padding.

### UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
Iconography: Lucide React icons for consistent visual language

Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
Typography Hierarchy:

- Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

- Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

- Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

Lighthouse 98+ target across all metrics

WCAG AAA compliance with 7:1 color contrast minimum
GPU-accelerated animations with will-change optimization
Lazy-load all below-fold assets with Intersection Observer
Preload critical hero assets only

Mobile-first responsive design with touch-friendly interactions
Keyboard navigation throughout with visible focus states
Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Prompt 98: Brutalist F.-commerce

You are an experimental Ul designer, brutalism expert, e-commerce strategist, frontend engineer, and conversion specialist.

Build a raw, bold e-commerce experience using brutalist design principles for a fictional avant-garde fashion brand called "Raw Threads".

Key Elements:
Raw, unfiltered Ul with exposed structure Heavy, bold typography in uppercase and Stark, high-contrast color palettes
monospace
Unconventional and asymmetric product Large, uncropped product imagery Intentional visual tension and lack of
layouts embellishment
Direct, no-nonsense product information
Design System: Tech Stack:
Brutalist aesthetic. Colors: #000000 (Black), #FFFFFF (White), #CCCCCC (Grey), Accent #FF0000 HTML, CSS (minimalist), JavaScript (basic interactions).
(Red). Typography: Impact (headlines), IBM Plex Mono (body). Spacing: Irregular, deliberate, and

bold

### UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
Iconography: Lucide React icons for consistent visual language

Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM

Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
Typography Hierarchy:

- Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)

- Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)

- Metrics & Telemetry: JetBrains Mono (monospaced for specifications)

Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle low-frequency ambient drone/soundscapes

Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

Lighthouse 98+ target across all metrics

WCAG AAA compliance with 7:1 color contrast minimum
GPU-accelerated animations with will-change optimization
Lazy-load all below-fold assets with Intersection Observer
Preload critical hero assets only

Mobile-first responsive design with touch-friendly interactions
Keyboard navigation throughout with visible focus states
Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences.

Prompt 99: Cyberpunk E-commerce

You are an experimental Ul designer, cyberpunk specialist, e-commerce strategist, frontend engineer, and visual effects expert.

Made with GAMIMA
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The Final Chapters: Mastering Advanced Prompt Engineering

You have journeyed through 100 production-grade prompts, each one a masterclass in translating human vision into Al-generated excellence. Yet the true power of prompt engineering lies not in
memorizing templates, but in understanding the principles that make those templates effective. The Final Chapters represent the culmination of this handbook: an exploration of the philosophy,
strategy, and craft that distinguishes competent prompting from genuine mastery.

As Al models become increasingly sophisticated, the ability to communicate with precision and intention becomes ever more essential. The difference between a good prompt and a great prompt
is often subtle. It resides in the roles you assign, the context you provide, the constraints you establish, and the systems you define. These chapters will help you see those choices clearly,
understand their influence, and apply them with surgical care.

This is the point at which you move from following prompts to creating them. Here, you develop the mental models that allow you to approach unfamiliar challenges with confidence. Here, you
become not merely a user of Al, but an architect of Al-augmented experiences.

A Structured Path to Prompt Mastery

The journey ahead is intentionally sequenced to build progressively deeper understanding. We begin with the foundations, then move into specialization, systems thinking, and finally synthesis.
Each chapter strengthens the next, until the full framework becomes second nature.

I Prompt Engineering Fundamentals 2 Al Role Engineering
Establish the core principles that govern how Al models interpret and respond to Discover the art of assigning specialized expertise to Al. Understand how role stacking can
instructions. Learn the psychology of prompting—how to think like an Al while remaining dramatically elevate output quality and how to combine roles for specific challenges.

fundamentally human.

3 Context Engineering 4 (Constraint Engineering
Remove ambiguity through comprehensive information architecture. Learn to layer See how limitations breed innovation. By setting precise boundaries—technological,
context in ways that guide Al toward your vision without constraining its creativity. aesthetic, and functional—you create the conditions for breakthrough thinking

o Design System Prompting 6 Animation Prompting
Specify visual and functional systems with such clarity that Al outputs achieve remarkable Learn to articulate motion and interaction in language Al can interpret, transforming static
consistency across every variation. designs into living, responsive experiences.

7 Performance Prompting 8 Debugging & Refinement Prompts
Ensure your Al-generated outputs do not merely look beautiful—they perform at the Develop iterative improvement strategies that help you identify issues, target weaknesses,
highest levels of speed, efficiency, and accessibility. and refine outputs with precision.

9 Multi-AT Workflows 10 Master Prompt Formula
Learn how to orchestrate tools like ChatGPT, Claude, Cursor, Lovable, Bolt, and Gamma— Unite all the elements into a single, reusable framework that you can adapt to any project,
using each at the moment it delivers the most value. any challenge, and any vision.

This comprehensive journey will transform the way you approach Al, equipping you to construct detailed specifications for any design or development task. By the end of these chapters, you will
possess a durable framework for crafting prompts that not only achieve the desired outcome, but also extend the boundaries of Al-driven creativity and efficiency.

Why These Chapters Matter

Every concept in these final chapters is designed to move you beyond surface-level prompting into deliberate authorship. You will learn how to think in systems, how to anticipate model
interpretation, and how to direct generative tools with clarity that reduces ambiguity while preserving imagination. This is where technique becomes judgment, and judgment becomes mastery.

What you gain here is not theoretical knowledge alone. Every principle is grounded in practical application, every technique has been tested in real-world scenarios, and every framework has
been refined through repeated use. The result is a more disciplined, more expressive, and more reliable creative process

Universal Ultra-Luxury Prompt Architecture Overlay
1. Technology Stack Enhancement

«  Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

«  Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

«  Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
« lconography: Lucide React icons for consistent visual language

«  Web Audio API: Ambient soundscape synthesis for immersive experience

2. Visual Identity System

«  Color Palette: Deep Obsidian/Charcoal canvas (#0A0OE1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5F0E8)

« Typography Hierarchy: Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans); Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans); Metrics & Telemetry:
JetBrains Mono (monospaced for specifications)

« Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. Mandatory Interactive Components

« Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

«  Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

«  Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

«  Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

«  Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

« Ambient Soundscape Synthesizer: Web Audio API audio generator creating subtle low-frequency ambient drone/soundscapes

« Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. Performance & Accessibility Standards

« Lighthouse 98+ target across all metrics
«  WCAG AAA compliance with 7:1 color contrast minimum
«  GPU-accelerated animations with will-change optimization
« Lazy-load all below-fold assets with Intersection Observer
«  Preload critical hero assets only
«  Mobile-first responsive design with touch-friendly interactions
« Keyboard navigation throughout with visible focus states
«  Semantic HTML with proper ARIA labels
Mastery is not a destination—it is a practice. Use these prompts and frameworks as tools for continuous growth. Adapt them, refine them, and share them. The vibe coder community grows
stronger when we all elevate our craft together.

The knowledge ahead is powerful. Use it wisely. Use it creatively. Use it to build things that matter.

Made with GAMIMA
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Conclusion: Your Journey as a Vibe Coder Begins Now

You have reached the end of this handbook, but in truth, you stand at the beginning of something far greater. The knowledge within these pages is not meant to be read once and set aside; it is meant
to be lived, internalized, and transformed through practice. You have been equipped with 100 production-grade prompts, a reusable framework, and the philosophical foundation to become a master of
Al-augmented creation.

The transformation ahead is profound. Prompt engineering is not merely the act of issuing commands to a machine—it is the birth of a new language of collaboration between human intention and
artificial intelligence. You have learned to think with Al without surrendering your humanity: your creativity, your ethics, and your vision remain the source of meaning that gives every output its soul.

The prompts in this handbook are not endpoints. They are springboards. Each one invites you to experiment, iterate, and push beyond what seems possible. Their true power lies not in rigid imitation,
but in the principles beneath them—principles you now hold deeply enough to shape your own prompts, your own workflows, and your own future.

The Vibe Coder's Responsibility

As you step into your role as a vibe coder, remember that great power demands great responsibility. The ability to create high-fidelity digital experiences at scale is a privilege. Use it with care. Build with
intention. Build with ethics. Build with a clear understanding that every interface you design shapes how people feel, think, and act in the world.

The future of digital creation belongs to those who can balance technical excellence with human empathy, who can harness the power of Al while preserving their own creative voice, and who
understand that technology is ultimately a tool for human flourishing.

Your Next Steps

This is not the end of your journey—it is the beginning. To move forward, take these steps:

Start Building Immediately Iterate and Refine Join the Community

Do not wait for the perfect moment. Take one of the 100 Every project is a chance to sharpen your craft. Observe Connect with other vibe coders. Share your creations, your

prompts and adapt it to your next project. The learning what works, what falters, and why. Build a personal library of challenges, and your breakthroughs. Contribute to open-

happens in the doing, where ideas become tangible results. effective prompts, document your discoveries, and share source projects, participate in challenges, and mentor those
what you learn. Jjust beginning their journey.

Never Stop Learning Push the Boundaries

Al evolves at extraordinary speed. New models, new The prompts in this handbook are not the ceiling—they are

capabilities, and new possibilities appear constantly. Stay the foundation. Use them to explore uncharted territory,

curious, experiment boldly, read deeply, and keep build experiences that have never existed before, and solve

expanding what you believe is possible. problems that once seemed impossible.

The Vibe Coder's Creed

« Clarity is power. The more specific and detailed your prompts, the more precise your results.
« Context is everything. Remove ambiguity by providing comprehensive information

« Constraints breed creativity. Limitations force innovation.

« Iteration is sacred. The first version is never the final version.

- Empathy is essential. Always design with the user in mind.

« Excellence is non-negotiable. Settle for nothing less than your best work

The vibe coder's journey is one of continuous discovery, growth, and creation. You are not just learning to use Al—you are learning to think differently, to see possibility where others see limitation, and
to collaborate with technology in ways that amplify your humanity rather than diminish it.

The world needs your creativity. It needs your vision. It needs the unique perspective only you can bring to the problems you choose to solve. The tools are in your hands. The knowledge is in your mind
The only thing left is to begin.

Go forth and build. Create experiences that move people. Design interfaces that delight. Write code that sings. And remember—you are not alone. You are part of a global community of vibe coders who
believe the future of digital creation is bright, boundless, and beautiful.

The vibe is calling. Answer it.

Thank you for embarking on this journey. Your dedication to mastering prompt engineering is a testament to your commitment to excellence. May your future endeavors be filled with innovation, joy.
and the satisfaction of creating something truly extraordinary.

Universal Ultra-Luxury Prompt Architecture
Append the following section to the end of every prompt in the book, before the Self Review or Deliverables section:

UNIVERSAL ULTRA-LUXURY ARCHITECTURE OVERLAY

1. TECHNOLOGY STACK ENHANCEMENT

- Framework: React 18+ (TypeScript) with Tailwind CSS for production-grade scalability

- Smooth Scroll: Lenis Smooth Scroll integration for momentum-based inertia scrolling without layout jitter

- Scroll Animations: GSAP + ScrollTrigger for pinned transitions, scroll scrubbing, and staggered reveals (anticipatePin: 1)
- Ilconography: Lucide React icons for consistent visual language

- Web Audio API: Ambient soundscape synthesis for immersive experience

2. VISUAL IDENTITY SYSTEM
- Color Palette: Deep Obsidian/Charcoal canvas (#0A0E1A / #0C0COE) paired with metallic accents and crisp champagne typography (#F5FOE8)
- Typography Hierarchy:
- Display/Hero: Playfair Display or Space Grotesk (elegant serif or geometric sans)
- Body & Micro-Copy: Inter / Geist (neutral, high-legibility sans)
- Metrics & Telemetry: JetBrains Mono (monospaced for specifications)
- Aesthetic Discipline: Zero Ul clutter, high contrast, generous negative space, 1px metallic borders, subtle glassmorphism (backdrop-blur-md)

3. MANDATORY INTERACTIVE COMPONENTS

- Top Progress Bar: Ultra-thin gold gradient progress indicator tracking viewport scroll position

- Canvas Particle Overlay: Subtle ambient particle effect (golden dust/embers) drifting with velocity physics responsive to scroll speed

- Scroll-Driven Background Canvas: Full-screen canvas rendering dynamic visuals locked to scroll progress via GSAP

- Fixed Navigation: Glassmorphism header with brand logo, chapter jump links, soundscape toggle, map trigger, and main CTA

- Chapter Narrative Panels: Pinned 100vh sections with floating glass cards, interactive specification tabs, staggered GSAP reveals

- Ambient Soundscape Synthesizer: Web Audio APl audio generator creating subtle low-frequency ambient drone/soundscapes

- Modals & Drawers: Interactive reservation/booking modal with form validation and date pickers; interactive grounds map/blueprint overlay with hot-spot pins

4. PERFORMANCE & ACCESSIBILITY STANDARDS

- Lighthouse 98+ target across all metrics

- WCAG AAA compliance with 7:1 color contrast minimum

- GPU-accelerated animations with will-change optimization

- Lazy-load all below-fold assets with Intersection Observer

- Preload critical hero assets only

- Mobile-first responsive design with touch-friendly interactions
- Keyboard navigation throughout with visible focus states

- Semantic HTML with proper ARIA labels

This universal architecture ensures every prompt in the book follows production-grade standards for ultra-luxury digital experiences
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